
§·¤æ§ü / Unit-I

1. ¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ âð ¥æÂ·¤æ @Øæ ¥çÖÂýæØ ãñU?
¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ·¤è Âý·ë¤çÌ °ß¢ ÿæð˜æ ·¤æ çßßð¿Ù
·¤èçÁ°Ð

What do you understand by International
Marketing ? Discuss nature and scope of
International Marketing.

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ ßæÌæßÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´ U?

§â·¤æ °·¤ È¤×ü ·¤è çßÂ‡æÙ »çÌçßçÏØô´ ÂÚU ÂýÖæß

·¤è çßßð¿Ùæ ·¤èçÁ°Ð
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ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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What do you understand by International
Environment ? Discuss its impact on
marketing activities of a firm.

§·¤æ§ü / Unit-II

2. ¥‹ÌÚUæücÅþUèØ ÕæÁæÚU ·ð¤ çÜ° ©UˆÂæÎ ·¤æ çß·¤æâ ·¤ÚUÙð

·ð¤ çÜ° çß¿æÚU ç·¤Øð ÁæÙð ßæÜð Ìˆßô´ ·¤è ÃØæBØæ

·¤èçÁ°Ð
Discuss the various factors to be considered
for developing a product for International
Market.

¥Íßæ / OR

¥‹ÌÚUæücÅþUèØ Öé»ÌæÙ ·¤æ @Øæ ¥Íü ãñU? ¥‹ÌÚUæücÅþUèØ

Öé»ÌæÙô´ ·ð¤ ·¤õÙ-âð É¢U» ãñ´ U? ÃØæBØæ ·¤èçÁ°Ð
What is the meaning of International
Payment ? What are the methods of
International Payments ? Explain.

§·¤æ§ü / Unit-III

3. ¥‹ÌÚUæücÅþUèØ çß·ý¤Ø â¢ßÏüÙ ·ð¤ @Øæ ©UgðàØ ãñ´U? §Ù·¤è
çßàæðáÌæ°¡ ÌÍæ ÜæÖ °ß¢ ãUæçÙØæ¡ ÕÌæ§°Ð

What are the objectives of International Sales
Promotion ? Mention their characteristics,
advantages and disadvantages.

¥Íßæ / OR
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çÙØæüÌ ×ð´ çß™ææÂÙ ·¤è Öêç×·¤æ ·¤è ÃØæBØæ ·¤èçÁ°
ÌÍæ çÙØæüÌ çß™ææÂÙ ·ð¤ ¥æßàØ·¤ Ìˆßô´ ·¤è â×èÿææ
·¤èçÁ°Ð

Explain the role of advertising in exports and
discuss essential elements of export
advertising.

§·¤æ§ü / Unit-IV

4. çßÌÚU‡æ ×æŠØ× âð ¥æÂ·¤æ @Øæ ¥çÖÂýæØ ãñU?
çßÌÚU‡æ ×æŠØ×ô´ ·¤è Öêç×·¤æ ÂÚU Âý·¤æàæ ÇUæçÜØð
ÌÍæ ¥‹ÌÚUæücÅþUèØ çßÂ‡æÙ ·ð¤ ÂýˆØÿæ çßÌÚU‡æ ×æŠØ×ô´
·¤è ÃØæBØæ ·¤èçÁ°Ð

What do you understand by Distribution
Channel ? Throw light on the role of
distribution channels and explain direct
distribution channels of Intertational
Marketing.

¥Íßæ / OR

çÙØæüÌ ¥æÚU`Ö ·¤ÚUÙð ·ð¤ çÜ° °Áð‡ÅU @Øô´ ×ãUˆßÂê‡æü
â×Ûæð ÁæÌð ãñ´ U? ÕÌÜæ§° ç·¤ çßÌÚU‡æ ×æŠØ× ·ð¤
M¤Â ×ð´ çßÎðàæè °Áð‡ÅUô´ ·ð¤ ¿ØÙ °ß¢ çÙØéç@Ì ·ð¤
â×Ø ç·¤Ù ÕæÌô´ ·¤ô ŠØæÙ ×ð´ ÚU¹æ ÁæÙæ ¿æçãU°?

Why agents are considered to be important in
starting exports ? Discuss which points to be
kept in mind at the time of selection and
appointment of overseas agents as channel of
distribution.



§·¤æ§ü / Unit-V

5. ÖæÚUÌ ·ð¤ çßÎðàæè ÃØæÂæÚU ·¤è ÙßèÙÌ× ÂýßëçîæØô´ ·¤ô
â×Ûææ§°Ð

Explain the recent trends in India’s Foreign
Trade.

¥Íßæ / OR

ÖæÚUÌ ×ð´ çßÎðàæè ÃØæÂæÚU ×ð´ ×éBØ M¤Â âð ÂýØô»
ãUôÙð ßæÜð ÂýÜð¹ô´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Describe the main documents used in foreign
trade in India.
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