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Principles of Marketing
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marks.
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Explain the historical development of
marketing and discuss its importance in brief.
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What do you understand by marketing mix ?

Discuss the forces which affect the marketing
mix.
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Which steps should be taken by the marketer

in the analysis of consumer behaviour ?
Discuss in brief.
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Define market segmentation. What are the

objectives of market segmentation and also
describe its causes of the development.
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Discuss the steps that should be taken in

planning and development of a new product.
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Define Brand. What are the types of Brand ?

What factors should be taken into account
while selecting a good brand name ?
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What do you understand by channels of
distribution ? Describe the types and functions
of channels of distribution.
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Write short notes on any two of the
following :

(a) Transportation
(b) Warehousing
(¢) Inventory Control
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Explain the promotion mix determination
process and discuss those factors which effect
the promotion mix.
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“Money spent on advertising is an investment,
not a waste.” Examine this statement.
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