
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ ·¤è Ù§ü °ß¢ ÂéÚUæÙè çß¿æÚUÏæÚUæ ·¤ô SÂcÅU
·¤èçÁ°Ð Øð ç·¤â Âý·¤æÚU °·¤-ÎêâÚðU âð çÖ‹Ù ãñ´ U?

Explain the new and old marketing concepts.
How are they differ from each other ?

¥Íßæ / OR
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ÙôÅU Ñ âÖè ÂýàÙæð´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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çßÂ‡æÙ ÂýÕ‹Ï ·¤è ÂçÚUÖæáæ ÎèçÁ° °ß¢ §â·ð¤ ×ãUˆß
·¤è çßßð¿Ùæ ·¤èçÁ°Ð

Define marketing management and discuss its
importance.

§·¤æ§ü / Unit-II

2. ©UÂÖô@Ìæ ÃØßãUæÚU @Øæ ãñU? ©UÂÖô@Ìæ ÃØßãUæÚU ·¤ô
ÂýÖæçßÌ ·¤ÚUÙð ßæÜð çßçÖ‹Ù ƒæÅU·¤ô´ ·¤æ â¢ÿæðÂ ×ð´
ß‡æüÙ ·¤èçÁ°Ð

What is Consumer Behaviour ? Describe in
brief the different factors affecting consumer
behaviour.

¥Íßæ / OR

°·¤ ¥‘ÀðU Õýæ‡ÇU ·¤æ ¿éÙæß ·¤ÚUÌð â×Ø ç·¤Ù-ç·¤Ù
ÕæÌô´ ·¤ô ŠØæÙ ×ð´ ÚU¹æ ÁæÙæ ¿æçãU°? â×Ûææ§°Ð

What factors should be taken into account
while selecting a good brand ? Explain.

§·¤æ§ü / Unit-III

3. ç·¤âè ßSÌé ·¤è ·¤è×Ì çÙÏæüÚU‡æ ·ð¤ çÜ° ¥ÂÙæØè
ÁæÙð ßæÜè ×éBØ çßçÏØô´ ·¤æ â¢ÿæðÂ ×ð´ ß‡æüÙ
·¤èçÁ°Ð
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Describe briefly the chief pricing methods
which are used to determine the price of a
product.

¥Íßæ / OR

Èé¤ÅU·¤ÚU çß·ýð¤Ìæ¥ô´ mæÚUæ çßçÖ‹Ù ß»ôZ ·¤ô Îè ÁæÙð
ßæÜè âðßæ¥ô´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Describe the services rendered by retailers to
different classes.

§·¤æ§ü / Unit-IV

4. çßÂ‡æÙ ¥Ùéâ‹ÏæÙ @Øæ ãñU? ÖæÚUÌ ×ð´ §â·¤è
¥æßàØ·¤Ìæ ÌÍæ ×ãUˆß ÂÚU Âý·¤æàæ ÇUæçÜ°Ð

What is Marketing Research ? Throw light on
its need and importance in India.

¥Íßæ / OR

çß·ý¤Ø-â¢ßhüÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çß·ý¤Ø-
â¢ßhüÙ ·ð¤ çßçÖ‹Ù Âý·¤æÚU ÕÌæ§°Ð

What do you understand by Sales Promotion ?
Discuss the various types of Sales Promotion.

§·¤æ§ü / Unit-V

5. çß·ý¤Ø ÂêßæüÙé×æÙ âð ¥æÂ·¤æ @Øæ ¥æàæØ ãñU? §â·ð¤
©UgðàØ °ß¢ ·¤æØôZ ·¤æ ß‡æüÙ ·¤èçÁ°Ð
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What do you mean by the term sales
forecasting ? Describe its objects and
functions.

¥Íßæ / OR

ÒÒçß™ææÂÙ ÂÚU ç·¤Øæ »Øæ ÃØØ ÃØÍü ãñUÐÓÓ @Øæ
¥æÂ §â ·¤ÍÙ âð âãU×Ì ãñ´U? ¥ÂÙð ©UîæÚU ·¤è
ÂéçcÅU ×ð´ ·¤æÚU‡æ ÎèçÁ°Ð

“Money spent on advertising is wasteful.” Do
you agree with this statement ? Give reasons
for your answer.
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