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Explain the new and old marketing concepts.

How are they differ from each other ?
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Define marketing management and discuss its
importance.
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What is Consumer Behaviour ? Describe in
brief the different factors affecting consumer
behaviour.
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What factors should be taken into account
while selecting a good brand ? Explain.
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Describe briefly the chief pricing methods
which are used to determine the price of a
product.
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Describe the services rendered by retailers to
different classes.
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What is Marketing Research ? Throw light on
its need and importance in India.
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What do you understand by Sales Promotion ?
Discuss the various types of Sales Promotion.
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What do you mean by the term sales
forecasting ? Describe its objects and
functions.
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“Money spent on advertising is wasteful.” Do

you agree with this statement ? Give reasons
for your answer.
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