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MARKETING
Optional
Group - II
Paper - IV

Marketing Management

Time : Three Hours] [Maximum Marks : 100
[Minimum Pass Marks : 36
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Note : Answer any five questions. All questions carry
equal marks.

1. ‘‘adum SR #olaR % ga% g9 T
fauom ww srfrarfa &1 faa=m wifsu)

“Marketing is an indispensable aid for the smooth

functioning of the present day Industrial
Structure.” Discuss.
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2. et og ot wima fHuRo & fau etrh s
qehd alelt g ottt o dag ° 9o ifs

Describe briefly the main methods adopted for
price determination of any product.

3. ‘faawor afess’ w1 gftanfyg swifsiw) faaeo
ekl o =9 hl YHIfad i dad o=
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Define ‘Distribution Channels’. Describe the

different factors affecting choice of Distribution
Channel.

4. faha goda F1 T2 foha gadd & q=A
IYHON 1 GHSET |

What is Sales Promotion ? Explain the main tools
of sales promotion.

5. foUomE STIEYM o oWl W TH fewoh fafem |
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Write a note on the benefits of Marketing
Research. Discuss its main functions.
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What do you understand by Marketing of
Services ? Explain its characteristics and also
clarify how it affects marketing.

7. ‘fouvm fagor’ @ 9w gEwd € 2 fauom
fagor o1 guifad wdet wifsdal w1 9ol
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What do you understand by Marketing Mix ?
Explain the forces affecting marketing mix.

8. ‘Touvm Tremell i oF 1’ | YR T TR
T? 39 &l &I SaEu S fague fquig
goifed i © |
What do you mean by marketing decision ?

Explain those factors affecting marketing
decisions.

9. faqom wfrenell o foa=mr i Tevashaisti
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Describe the necessity for control of marketing

processes. Explain in brief the various techniques
of control of Marketing Activities.
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(b) W faqum
(c) =@ fagqum
Write short notes on any two of the following :
(a) Relationship Marketing

(b) Cyber Marketing

(¢) Green Marketing
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