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ORCINANCE NO 40.
Master of commerce Examination

The Examination for the degree of master of Co m rn erce consist of
lwo parts

(a) The Prevrous Examrnatton anct

(b) The F nal Examinalion

A candidate who after talkrng his B.Com Degree of the Universrty or

an examinalion ofany statutory University in India which has been

recongnised bythe Universityas equivalenttothe I Com degree of
the University and completed a regularcourse ofsludy in Ihe teachlng

department of the Universityor in a College affiliated to lhe University
in the subiectrn whrch he offers himself for examination forone
academic vear shall be admittedlo the Previous Examination for the
degree of master of Commerce

A candidatewho after passing the M Com Prevrous Examinatin of
the Universily hascompleted a regularcourseof studyforoneacad-
emicyear in a teaching department of the lJniversityor in a College
affiliated to the L.Jniversity shallbe admitted to the finalexaminatjon
foa the degree of Master of Commerce an the subject in which he/
she has passed the Previous examinalion

Acandidatewho has passed the Previous examination for the degree
of Master of Commerce ofanolher University may also be admttted
to the Final examination for lhe degree of Masle. of Commerce after
obtaining necessary permission from lhe kulpali, provided that he
offered for his Previous Examination a course of stody of an equ ivalent
standardwith almost idential syllabus as is required forthe Previous
Examinalion ofthis Universily, and has attended a regularcourse of
studyfor one acadmic year in a college afllliated to the university or
a teaching departmenl ofthe tJniversity.

Bqsides regular studehls and subjecl to other compliance with this
ord ina nce ex-students a nd non collegiate cand idates sha ll be ellig ible
foradmission to the examination as pea provision ot ordrnance relatrng
lo admission ofnon - collegiate studenls to the University examination

Provided that non-collegiate candidales shallbe permitted to offer
only such subjecvpapers as are laughl to the regular sludents at

anyof Un iversity leach ing Department or College

The scope ofthe examinalion shall bedetermined by the academic.

_counciland given in lhe detailed coulse of study
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;nd final examinalion in one and thesameyearand for being succ_

esstul at the examination, ihe candidates shallobtain 48% of the
aggregatemarks.

Provided thatslch candidates whooptto appear in previous ancl

finalexamination separately shall have to oblain ninimum aggregate
reouired forthe prevbus examinalron bll he willhave to ^"tain atleasl'
48% in the aggaegate ofPaevious and tinalexamination taken iogether

or else his result will be cancelled.

(iv) The Syllabus fortheexamination shallbe same as prescribed lor
the year in which the examination is held

(v) Not more than lwoattempt shallbeallowed to such a candidate
lailure of appearance atthe examination afterper permlssaon has

been accorded by lhe University shall be counted as an attempt

Provided holvever such candidates who opt to appear at the prevous

and final examination separately willbe allowed only oneattemptot
the previous examinalion and two atiemps in the final examination

{vi) Candidates who wish toavail the opportu nity given in foregoing
paras will have to apply for permissionas required in theOrdinance
relatrng toadmission ofnon- collegiate students to the University
eramanation along with registralion fee.

(vii) In case a studentlmproves his division under provision ofthis
para The fresh Degree will be issued afrercancelling his frst Oegree.

Each paper having 100 marks and 3 hoursduration-

Acandidates securing 600/0 orabovemakes in M.Com (Privious)
Examination they can otfer dissertation in lieu ofone optionalpaper
in lll.Com Final.
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(A) Compulsory croup
Paper MC 2.t, Aocounting for
managerial Oecilions ,l0O

i/lc-2.2 Corporato Legal F.ame
wo.k & Re!.arch Methedotogy t00

(BlOptional Groups : setect any
one c.oup from the following.

(i) Finance -

tlc- 2.31 Financial Institution
and Market3 tOO

MC-2.32 Proiect ptanniog a Controt jOO

(a.ibt{ 3ltdq {q qtqq;hrt 5

. G.G.U. BTLASPUR (c.c.)
M. Com. Final 2005 - 06

SCHEME OF EXAMINATION
Pape's Mex Min Remarks

Pass
Marks Ma*a

20

m

N
m

(iil Marketing.
MC - 2.41 Adve.ti6ing and sales
iranagoment
MC-22.42 Mr.keting Management
lrC-2,43 maaketing Research

r00

100

100

20

m
(iii) International Business

lrC-2.51 lntemational Business
Envifonment

MC- 2.52 International ftta.keting
MC- 2,53 Forelgn Trade pollcy.

Procedu.e3 and Documentation

(ivlllanagement
MC-2.61 Corporate Tar planning

r00 m
1@tu

100 m

MC -2.33 Security Anetysi6 t
eq4tolio M.naqenent
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MC 2,1 ACCOUNTING FOR MANAGERIAL OECISIONS

Obiective The objeclve of this course rs lo acqurnl stldents wrth lhe
accounling concepts tools and technrques for manageoal

decrs|ons

Course Inputs A - lsql
(v) E- Commerce

MC-2.7tComPuter APPlication

ln Business

MG-2.72 Information TechnologY

in business

Mc-2.73 E'commerce

qq 6l 'l iv Rq Ed qrc.q;q

and Management

MC- 2.62 Strategic Management

100

t00
100

m
N
m

Mc- 2.63 Btlsiness Envitonment

t00

'100

t00

m
m

1. IntroductiontoAccounting : Managemenlaccounlngasaalea
of accounlrng Objectives natureand scope of financial accountlng.

costaccountrng and managementaccounting :Managemenl accou_

nnng and managefiaI decrs'ons . lranagement accoLnlan s posrtro.1

role. and responsibrlrties

2. Accounting Plan and ResPonsibility Centres: i,'leanrngand srgnifr_

cance of res ponsrbi ity accounting. ResponsibtliV cenlres cosl ce ntre
profit. centre and investmenl centrel Problems In transfer priclng

Obiective and determinants ol responsLbrkty centres

3. Budgeting: DefLnition of budget Essentials of budgeting. Types of
budgets fu nclronal .master etc,Fixed and flexrble budget budgetary
control 2610 - base budgetrng. Performance budgetrng

4. Standard Costing and Variance Analysis : Siandard costing as
a conlroltechnique, Setting of standards and therr revlsron.Vanance
analysis - Meaning and importance Kind s of variances and therr use
- material labolr and overhead vanance;Otsposal Qf variances. Releva-
nce of Variance analysis to budgeting and standard costrng

5. Ma.ginal Costing anal Break. gven Analysis : Conpepl of marginal
costiMarginalcostrngandabsorptioncosljng, Marganalcostrngvers-
us direct costing.Cost Volume profitanalysis Ereak- even analysis
Assumptionsand p €ctical appljcalions ofbreak-even analysis Deci-
sions regarding sales- mix, make or buy decisions anct disconlin!a-
t|on of a product line etc

6. Analysing Finaniial Stat€ments: Hoflzontal Verticaland ratron
analysis cast flow Analysis

7. Contemporary issueB in t anagement Accounting :Value chain
analysis Activrty based costingtOualily costingt Target and lite cycle

' cosling

8. Reporting to iranagemont :Objeciive of reportrng,reporting needs
atdifferent managerial levelsiTypes of reports modes of reporting.
reponing atdifferenl levels of management.

fr-ritten PaPer marks 180 36% of
written PaPer

Mrs i.e.

25 5o0x3q = 180

25 100

500

Survey work and RePort 50

Grand Total of M com Final Matks 600 230

M.Com Previous MKS

Written PaPe. Mks' 500

'100

t80
50

600 230

Aggreqated Marks of M Com
1200 460

Prcvious and il.Com Finel
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OBJECTIVE The obiective of this course is to provide knowledge of
- 

relevant orovisions olvarious laws influencing business

operatatons

Corrse InPuts

1. Leoal Envi.onment for Security Markets : SEEl Act 1992-
" 

oro'r"'t"iat 
""0 

oo;ectve ofSEBlPowers under secunlies conlracl

i.loriation nct lsS6 tr.ansfarred to SEBlRole ofSEBI in controllrng

lhtsecuitY markets

2. Reslrictive and t nfairTrade practices Consurner Protection Acl
-' 

fVnip n"t 1969 monopolistic trade practices Restrictive trade

0r"",'"" 
-tinl"i 

tira" ptaciices The consumer Protection Act 1986

LiJniE"irt".. o"nnilion of consumel rightsof consume( Gievance

redlessal macnlnery'

3. Regulatory Environment for intem-ational Business : FEMA Act
- 

rgg"s \ tro Regulalory kamework ofwTo basc ptrnclples and ils

ii",,"i wro 
-p,ovr"ons relattng lo prelerenlral t'."?lI:ll.t-"

a.u"ioo.""r countrres Reg'onal grouprng technicar stano"ros-

"nf,Or.p'ng 
Out'"s anO other NTBs Custom valulaion and drspule

settlenlent TRlP and TRIMs

4. Concept & Significance of reasearch kinds of reseal selection and

formulatton of research ProbEm

5 Concept of Hyprophesls Sources of Hyprolhesis wonelng
" iJ"riii""-" n,ii"Jch Desing sxp€rmentaland aro.', Experrmental

Research design

6 Consis & Smampole luvedgal bserration lnteNiew Ouestire and

scheclule methods of data conteqlon

7. Case study method types of Hypothasis and it testing Nature and

tYPes of variables

Relelences
-Amarchand O Govemmenland business Tata Mccraw Hill Nev/

nnc zJ--E6ipomrE LEGALFRAMEwoRK & RESEARcH

METHEDOLOGY

Delha,

-AvadhaanivA: SEBI guidelines and listing ofCompanies

Himalaya Publishing House Delhi'

\--
b

r.l'l..fi'l

a

(q.oiq orltq <,.l rrqumr I
Indian ContractAct 1872,

Rameiya A Guide to Companies Act.Wadhwa Co 1996

SEE| Act 1992 Nabhl Publrcalon Delhi.

Secunties (Contfactand Regulalion) Acl 1956

Singh, Avtar L;w Rolating to I\,{ onopo lies , Reslrictive and Unfa r
trade Practices. Eastern Eook Co Lucknow

Taxman's CompanyAcl 1 998 New Delhr,

Taxman s Masters Guide to Companies Acl. 1998.

Taxman s Mercantrle Law, 1997

The Companies Act, 1956

- The Negotialbe instrumenlsAct. 1881

- C.R Kothari: Research fuleonopology.

wf Rtr rrFlfuo s'1mnr \.n eitu'Tm .
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MC 2.31

Objective

and inslitutions in India.

Cou|selnputs

FINANCIAL INSTITUTIONS AND i'ARKETS

The course aims atpmviding students with an understanding
ot the struct!re,organization,and wo*ing of financial markets

A* ts93
1. Introduction : Nafure and role of financial system; Financialsystem

and financial markets; Financialsystem and economic development
Indian Financial system -an overview.

2. Financlal Markets : I\,loney and capital markels:lroney Market
meaning constituents, function of money market money markel
instruments -call money. treasure bills, cerltfrcates of deposits
commercial bills. trade bills etc. Recent trends in Indian maney
market Caprtralmarket- Pnnaryand SecondarymarketsDeposrtory
syslem Government securilies market Role of SeBl an oveMes
Recenl developments.

3. R6servo Bairk ot Indla : Organisation managemenl and functions
Credit creation and credit contaol: monetary policy

4. Cornmorcial Banks: Meaning functbns management and investment
policies of commercial banks; Present sttucture ;E-Eanking and
etrading. Recenl developmenls jn cominercial banking
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7.

8.

;;;fi;;i ;";i; operatonit and promotional activities or

iI'JroJ."ntn nr.;rfCl.lclcl lOBl lRBl SlDBl State development

Banks state Financial corportatrons

lnsurance Sector : Objectives, role investmenl praclices of LIC

""4-6JC1"."i"""" 
n.guiatory and Development Authority -role and

functrons

UnitTaustof India : Objectives functionsand various schemesol

Ull. Role of UTlin ind ustdal Finance

Non -Eankinq Financial Institutions : Concept and role of'non

uankrnq frnaniral rnstrtutrons sources of finance Functions ol non

oint 'ni 
t'n"nc,at rnslrtutons investment polrcres of non ban ng

frnancral instittitrons In India

9- Mutual Funds: Concepl performance apprarsal and reg-ulalron or

muirartunostw'rn specraireferenceof SEBI gudehnes) Designrng

"nJ."*"ti"g 
of .rirulfundsschemes; latestmutualfundschemes

in lndia - anoveNlew
lO- Merchant Banking i Concept.functions and groMh: Governmenl
'-- 

;;l"t; mercha;t banking seNices SEBI guidlinesiFuture or

merchant bankrng in India

11. lnterest Rate Structure: Departments of lnteresl rale structure;

Ditfere ntialinterest ratei recent changes in interest rale structure

12. Foreign Investmonts: Types trends and rmplcatons Regulatory

framework for forelgn investmentsln Indla

Relercncg
- Avdhani: lnvestment and securities Markets in India' Himalaya

Publications Delhi
- Ahoie l-.M ,financiat [4arkets and lnstitutt'ons Tata Mccraw Hill

Delhi
- 6-hostr, O: Eant<ing eolicy in India Allied Publications Delhi

. Grddy.L H. Globb Finance Markets A I T B S Dehr'

- irt"rirur irnoi"n r'""ncialSystem Tata Mccraw Hrll oelhi

-.i"i"rv" e""r ;r r"oi", vario;sReports RBl Publication Mumbai

-'v"iJ^"v "n u f"oi"n Financialsystem 's!ltan chand & sons'

NewDelhi
' - eJ"tO""ft nobe,t O Money Banking and Flnancial Markets:

MacMillan London
- iri""itu" tu, r"r"n"g"ment oflndian Financial Inst'tlrtion'

- Himalava Pubhshing House Mumbai

- v.,." ii, CuiO" toi,tutual Funds and invgstrnent Porfolio Bharat

Publishing House Nqw Oelh'

b
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MC 2.32 PROJECT PLANN|NG AND CONTROL A _ 1r q4
Objective The objeclive otlhis course is to enable sludents leam the

process and issues relatingto preparaiion, appraisal review
and monitoring of projects.

iourse lnouts

1. ldentification ot Investment Opportunities: Project ideas,
screening of ideas Envircnmenl scanning and opportunity analysis;
Government regulalory f ramework.

2. Ma.ket and demand Analyai6: Information required for market and
demand analysis iSources of Information primary and secondary,
Demand forecastiag

3. Technical Analysis: lvlaterials and inpuls: Production technologyi
Producl l\,4ix Planl location and layoutt Selection of plant and
eouroment

4. Cost of Proiectand Means of Financing: Majorcoslcomponents:
Means of financing Planning capitat structure; Vaious fnancing
schemes of financial Institutions.

5. Profitability, Financial Projsctions and Tar Congide.ations I

Cosi ot production: Break even analysisi Projected balance sheet
profit and loss account and cash flows stalementi Provisjons and
considerations to. computing taxable income

6. App.aisal Caiteda and Apprakal process: Methods ofaporaisal
under certarnty and risk and uncertaintylnvestment appraisal in
practice, Process followed by financial institutionsi project appraisal
techniques.

7. Soclal Cost Bgnetit Analysis: Rationate tor social cast benetit
analysis Methodology of SC BA:L&M appoach and U N tDO approach i
Measurement of the impact on distribution SCBA in Indla.

8. Notwork Techniques fqr Projoct lmplomentation, Moniioring
.nd Control : PERT and CPM techniques;Critrc.t path, event stacks.
and activity floals, Scheduling to match avajlability of manpower '

Measures of variabrlrty and probabillty ofcompleton by a specttied
date. Project implementaton practrces rn Indta

Refoaoncs.
. Bryce. M.C. Industrial Oevelopment ,Mc craw Hi[ {tnt.Ed) New

York.
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ChandraPrasanna: ProjectPreparation Appraisaland

lmplementalron.Tata l ccraw Hill, Delhi

lD B I Man! a I of Ind u strial Proiect Analysis in oeveloprng

countries

O E C D (i) N4anualfor Preparation of lnduslrial Feasibrlrty

Studies (ii) Guide to Praciical Project Appraisal

Prlate.R Lr Proiect Appraisal Techn iq ! es Oxford and IBH

Planning Commission Manualfor Preparation ol Feasibility Report

Trmothv D R AndWR Sewell Prolect Apprarsaland

Review.MacMillan India

shaaes

Fundamental Analysis I Econom ic a na lysis Industryanalystsand
company anarysrs.

Technical Analysis: Trends lndicators, indices and moving averages
apphed in technical analysis

Efficient Market Hypotheris : Weak.semr- strong and strong market
and ils lesling techniques
Portfollo Analysis: Estimaling rateot return and standard deviation
of portfolio Effect of combinig the secu rities. l,'larkowitz. R isk retu rn

optrmisation,Single lndex Model of lvlaftet i,lodel.Porfolio lotal risk
portfolio market risk and unique risk. Simplesharpe s optimisation
soluton
Capital Market Theoryr Capital market line: Secunly market lrne,

nsk lree lending and borrowings; Factor models' Arbitrage Pricing
theory, lwc factor and multi factor models Principle of arbitrage.
arbitrage portfolio

(rr.+i'l J fi't E{ qro.utr'J

L

10.

7.

11.
ChaudharyS Project Managemenl Taia MccrawHill New Delhi

Ltttle r.M D. and MirrlessJA P rolect Appraisal a nd Planning for

Optional Group - lFinance

{

uffi ffitrE iNi''po*rr<i['o 
'^NAGEMENT

12. PortfolioPerformanceEvaluationiMeasureof retum. riskadiusted.
meabures of renarkel timing. Evalualion criteria and procedures

Refeaence3

- Amling: fundamentals of Inveslment Analysis prentice Hall, International
Edition.

- Bhalla Investment Analysis,S Chand & Co Oelhi
- Chandratre K R: Capbl lssue,SEBl & Listing tharat PLrblishing House

New Delhi
- Clarkjames Fransis,Investment -Analysis and Management Mccraw

Hill, lnternalional Edition
- DonalE.Fisher and Ronald J. Jordan r Security Analysis and portfolio

Management Prentice HallNew Delhi
- FabozziFrank, J Investmeht Management prentice hall. Internaiional

Edil'on

i,l. M. 100

Obiactive The Obiective of lhlscourse rs to help students understand
"""-"'-*ia* i"a*s In secunty analyss & portfoho m'ragemenl

cou66tnputs A -(5qs
1. Investmenb : Nature and scope of inveslment analysis elemenls'' 

oi_inu""tt"nt avenues of investment approaches to.investment

!n"rv"i"ion""pr or|."tum and risk:security return and risk analysrs

Measurement ol retum and risk

2. Flnancial Assets:Types and their characteristics sources of

Financialinformatlon

Secuaity markets: pnmary and secondary market Primary markel

iot" trn"t'ons ano..tttois ofselling secuntres tn primary marRel

alloiment procedure; New linancial instruments

Public issue: SEBIguidelines on public issue size ofissue'prlcrng

irr'i.i"-p.t"Gt" 
"l"tributions 

appointment of merchanl bankers

ini.i#"o. o.r."n r"gisfars and manages bankers and allotment

ofshares.

Secondary ma.ket : Role lmportance type of brokens traong

il"t'"ni"a ritt'nq ot 
""cuntres 

in stock exchanges screen oaseo

ii"Jis. lj"poind.te 
"nd 

need cleposrtories Acl 1996

Valuation of securitle6: Eonds debenturcs P'eference share equrty

Gupla, L C : Stock Exchange Trading in India: Society for capital
Markel Research and Development Delhi
Machjraju H R. irerchani Banking : Wiley Eastern Ltd New Delhi
tvlachi Raju H R Working to Slock Exchanges in IndiaiWiley Eastern
Itd NewDelhi
Sharpe.William F Gordon J Aleranderand J.V Bailly: Investments,
Prentice Hallof India New Delhi
Sharpe William F: Portfolio Theory and Capital N4arkets: |\rccraw Hill
New York
Francia J Clark i,,lanagement of Investments Mccraw Hill. NewYork

4.

.7
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Optional Group ll: Marketing

]AC 2.11 ADVERTISING ANO SALES MANAGEMENT

Obiective The basrc oblectrve ol lhis course rs to acquarnt students

*1i 16g 166erv 6nd pract|ce ol aclve4rsrng as well also management ol

a flrm s sales oPeralions.

Cou6e lnDuts

1. Advertising;Defined advertrsrng as a loolof marketrng: Adversitng

elfects -eco-nomic and socral Advertising and consumer behaviour'

Advedising ,Advertising scene in India

2. Advertising objectives ahd advertising guclgets'

3. Advertising Media: ptrnl Medra Broadcastrng medra non medra

advertrsing iMedia planning and schedulng.advertisin9 on Internet:

Media selection decisrons

4, Message Oesign and Development :Copy oeve opnent types o'

appeal, coPY testing

5. Measuring Advertising Effectiveness : Managrng adve(tsrng

agencyclie;t releationship Promotional scene in Indiai Technlques

for test ng advenisrng effechveness

6. Selling :Con(:ept objectives and functions of sales management

irnaa-menrats oi Setting , Selling process salesmanship Productand

customea Knowledge

7. Sales Planning : lmponance and types of sales plannrng sales

planning process, Sales lorecasting Delermining sales terntones'

sales q!otas. and sales budget

8. Sales Og6nisation : Setthg up sales organisation: Plann'ng

orocess: Oainciples of determining sales organisatlon

L Sales Force Management: Estimating Manpower requirements

for sales depadments Plannrng for manpower _recruliment an0

selection training end ddvelopmenl placement and inductlon

motivating sate foicd; teading the sales force: Compensation and

promotion Polcies Sales meeting and conlest

10. Control Process: Analysis of sales volume ,cost and Prof't ability

Managing expensis ol sales personnel,Evaluating sales force

oetformancd

Rofea6nce

- AakerDavid. et af Advertising Management Prentice hall NewDelh'

/\r.riq 3t lAq q{ qroqnl

Anderson, hait Erush: Protessional Seles t\Ianagemenl, [lccraw
Hill Singapore.

Batra Ra.eev. ronl G Myers and Dav,o A Aaker Aovert,sr'rg l\lana
gement, Prentice Hall. New Delhi

Ford,Churchill Walkat Mahagement of sales torceMcGraw
HrllSrngapore

Gupta Vaswar Das Saies Management In the Indian Perspect ve
prentrce Hall, Delhi

Johnson, Kurtz Schewing Saies Management Mccraw Hrtl
Singapore

Knk C A Salesmanship;Trarapore wala, Bornbay.

Norris.jame's Adverlisrng Prentice Hal NewDelhi
Patrick. Forsyth Sales Management Handbook. jarca publication
Bombay

Sandage C H and Fry Burger Advertising-Theory and praclice
Richard D l.win. lllinois

Sengupta Subrolo:Brand Posltioning Tata t\,,lccraw Hi Co New
Delhi

Stanton. WJ and Spiro R Management of Sates Force. Mccraw
Hill. Singapore

Still Richard R.Edward W.Cunditf and Norman A p covon I Sates
[,lanagement prentice Hallof Indta Delhi

Optional Group - tl Marketing 4 - Is9r
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MARKETING MANAGEMENTMC 2.12

Obiective The objective of th is cou rse is to facilities underslandinq of
theconceptualframeworkof Marketrnganditsapplicatt;ns
In deosron making under various envircnmenta I conslraints.

CourselnDuts
1. Introduction: Concebt,nature scope and inportance of marketingi
. marketrng conceptand its Volution; Marketing mix; Strategicmar_

keting planiting -an overvew
2. Maakel Analysis and Solection tMarkeling environment -Macro

anO mrcro components and lhrer tmp.act on matketino dectstons
Market segmentaton and posrtontng Buyer behavioui , cdnsumer
versus organisaljonal buyers; Consumerdecision- making process.

(,
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3 Product Oecisions: Concepl ofa product Classification of producls:
Major product decisions;Producl line and produci mix,Baanding:
Packaging and labelling Product life cycle - strategic implications
new product development an d consumef adoption process

4 Pricing Decisionsi Faclo rs attecting pr ce determination pricing
policles and stralegies:Disccuntsand rebates

5 Oistribution channels and Physical Dislribution Decisions :

Nature f!nclions. and lypes oldishbutDn channels. Dislabutlon
cha n nel Interrned ianes.Cha n nel ma nagement decisions, Retalling
and wholesali'1g

6 Promotion Decisions: Communication process; Promotion mrx

advenrsing personal selling. sales promotion. publicity and pub|tc
releatrons: Determininq advertising budqet Copy desiqnin9 and
its lesling, Media selection Adveatisrng effectiveness Sales
Dfomolion -tools and technioues

7. Marketing Research : Meaning and scope of marketing research
inarkeling research ptocess. .

8. Marketing O€anisation and Control: Organising anq controlhng
markeling operations.

9. lssues and Oevelopmentin Marketing: Social ethical and legal
aspecls of marketingi harketing of seNices lnlemalionalmarketng.
Greenmarketing. CyberMarketing, Relationshipmarketing and
other developments in marketing.

Reterenco-
- Kotlet Phillip Gary A.mmstrong : Pinciples of Marketing Prentice

Hall. New Oelhi
- Koltet Phillip : Marketing Managemenl - Analysis, Planning, lmple-

ilentalion andControl, Prentice Hall,NewDelhi.
- lrajumdar , Ramanuj- Producl Management in India, Prentice

Hall, N€w Delhi
- Mc Carthy E Jenome and William O Peneault Jr: basic Mafteling

Management Approach .Richard O iMin, Homeweed, illinois
- RamaswamyvS and Namakuma , S. Marketing Managemenl,

MacMillan India New Delhi
- S nivasan, R:Case sludies in Ma*eting: The IndianContext

P.entice Hall, New Oelhi
- Stantion,William J. and chad€s Futrell: Fundamentals ofMarketing

McGraw HillPublishing Co NewDelh,
- Still. Richard,r EdwardWcundiff end NomanA P Govonl Govonl:

Sales Management :Decisions, Strategaes and Cases, Prentice
Hall, New Delhi.

A- \'

Optional Group - tl Marketing
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MC 2.43 MARKETING RESEARCH

Ob.iective The purpose of this course is to enable students tearn the
. process.toots and lechniques of marketrng research

Course Inputs
1. Intoduction to marketing Research : lmporlance nalure and scope

of marketing researchil\larketing Informatron system and market nq
research Marketrng researcn process anO orga'rtsalton

2. Problem Indetitication and Research Oesign : problem
Indentification and definition, Developtng a research proposal.
Determining research type , exploratory, descnptive and conclusive
research Experimental designs

3. Data Resouries : Second€ry data sources and usage. Online dale
sources: Primarydata collection methods - queslioning lechniques
onlnesurveys, observation methodi Questronnaire oreoaration4. Aptitude measurement and scaling techniques : Elementary
rnkoduction to measurement scales.

5. Sarnpling Plan : lJniverse, Sample frame and sarnpling unit.
Sampling techniques:Sample size determrnatron

6. Data Collection : Organisation of lleld work and survey errors
samphng and non- samplng errors

7, OataAnalysis: Univariate, bivariate and multivariate data analvsis
Report preparation and presentation.

c

I

t'

t

8. f,larkat Research Apptacations ; product research.
research, Sales and markei research. Internalional
research, Marketing research in India.

Advertising
marKetng

Referonce
. Beri,G C Marketing Research ,Tata Mccraw Hi . New Dethj
- Body, H W Ratph Westfa and S. F. starshr Marketina Research

text and Cases. Rrchard D tlwin Boston.
- Chisnatl, PeterMtThe E ssonce of Markeling Research prentice

Hall, NewOethi
- Churchill. Gjlbert At A Basic Ma*eting Research.Dryden press.

Boslon.
- Davis, J.J.: Advertising Research ,prentice hall.New Dethi.
- Green, paul E. Donatd S tuti and ceratd Atbaum hesearch for

Marketing Decision, prentice Ha . New Dethi.
- Hooda, R.P.Stalistics tor Business and Economics. Macmi an

India. Ne$/ Dethi.



1a qq oiq 3{ftq qd qlzqF{.

' Luck, D J: ilarketing Research,Prentice Hall, New Delhi
, Tull, Donald and Hawkin Del I Marketing Research.Measuremenl

and Meihod.Prentice Hall New Delhi
Saltman and Burger l$arketrng Research :Dryden Press. lllnols

Optional Group lll: International Business.
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MC 2.51 INTERNATIONAL BUSINESS ENVIRONMENT

Obiective This course exposes lhe studentto lhe envrronmenl dynaml
cs of in ternatoaal business and lhei impacl on nternalional

busrness ooeratons of a firm
course lnputs A - \S q1 Effi
1, InternationalBusiness: NatJre tmportance and Scope Frare

work for analying international business envtaonmen! Geographical
economic, socio-cultural. polttical and legal envlronment

2- lnternational Economic Environment: World economrc and

trading situating, lnternatlonal

3. Economic institutions and agreements I WIO, UNCTAD lNrlF

World Bank, Generalised system of preterences .GSTP. Internat-
ional commodty agreements

4. Regional Economic Co-Operation : Types and rellonate ol
regional economic g.oups Theory of customs union: EU. NAFTA

ASEAN. SAFTA and other grouPrngs

Multinational Corporations : Conceprual framework of l\INCs,

MNCs. and hostand home country relalions,Technology lransfers
- importance and type.

Foreign Exchange MarkeE i Fixed dnd flexible exchange rate

system; Participants in the foreign exchange markels Foregn
exchange markeFcash and spotexchange market: Exchange

ratequotes, LERMS; Factor affactihg exchange rates- spot rates

forward exchange rates fo.ward exchange conlracts, Foaeign

exchangeand currency futu res, Exchange rate arangement rn

Inclia: Overview of FEMA,Exchaqge deahngs and currency posse-

ssion .lnformation and comiiunicirtion
Foreign Exchango Ri5k : T6nsaction expoFure transatDn expos'
ure and economicBXposure, Management of exposures internal

techniques. netting Marketing leading and lagging pricing policy

asset and liability managementand external techniques

Management of Risk in Forelgn Erchange Mark6t : Forex

7.

8.

\U

/rir 
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derivtives-swaps fututesoptions and forward conta( '
9. Foreign Inve6tment : Capital Flows - typcs and ane' ,es of foreign

Investmenl Foreign investmentflo ' .'l barfiers
'10. Recent Development in International 5usin41 | Exological' issues Social aspects;a nd international business

Reference
- Adhikary. Manab GlobalBusiness Mangen.enl . M aclvlillan New

. Delhi.

- Bhattacharya LGoing lnlernational -Respon !e StrategLes for
lndian Sector,Wheeler Publishing Co New t :rlhl

- Blackand Sundaram International Busrness I )r,a,1ement pren.

lice Hallof India, New Delhi

- Buckley. Ardin: The Essence of Internatronal Money. Pterl ce
Hallof India.New Delhi

- Gosh, Biswanalh, Economic Environnrenl of Business, south
Asia Book. New Delhi

- Letiche.John Mr Iniernational Economics.PoIcres and Theore-
lical Fo!ndations Academrc Press. New York

- Soderslen. B O: lnternational Econom|cs MacMrllan London

- Tayeb Monis H: The Global Eusiness Envrronment -An Introduc-
tion Sage Publication New Delhr,

- PeNezAshoghian and Bahman Ebrahim: lnternatEnal Busness.
HarDerCollins London

- Peter H Lindert InternatDnal Economics. Rrchard O lrwrn
lliinois

19
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Optional Group . lll lnternational Business

MC 2.s2

Objective

ement
Cou16elnputs

INTERNATIONAL MARKETING

The Oblective of thrs course rs to acquarnt sludenls with
the conceptualftamework of mtematonal marketing manag-

l. Int.oduction to Internation a( Marketing : Natu.e and signilicancei
Complexities in interfiatronal marketing.Transrtion form domesticto
transnational marketingt International market omentat|on, EPRG
framwork. Intemalional markel entry strategies

2. International Markeiing Environment : InlemaienvrronrnentExler-
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20

nal environment geog raphical dem€raphic economic sociocullural

political and legal environmeni:impact or environment on Internatlonal

markeling decrs|ons

Foreign Market Selection : Global marketsegmentation:select|on

offoreign markets Intern alional position Inq

Product Oecisions : Product planning for g lobal rna rketsl Standardrs'

ationvs Productadaptlon New prod uct deve lopm ent :fi'4a n agernenl

of Internalional b randslPackaglng and labeling Provision ol sa les

related setuices

Pricing Decisions: Environ ment Influences on prrclng decrsons'

Internatlonal pricing policies and strategles

Promotion Decisions I Complexities and issues lnternatlonal

Advedising personalselling sales promotion and public relalrons

Oist.ibution Channels and Logistics : Functions and types of

channels, Channet setection decisionsi Selecton of foreQn distribut_

ors/agentsand managing relationswiththem lnternational logrsllcs

decrson
lnternational Marketing Planning Organising and Control:

lssues in International marketing planning;lnlernalional lvla*etrng

information system; Organising and conlrolling: Intemational Market'

ing operations

Emerqinq lssues and developments in Intemational Marfteting:

Ethrcaian;socrat lssues lnternatoralMarkelrngo{serv|ces lrtorm_

ation tecr,notogy and International Marketing i lmpact ot g lobalisation:

WTO
Reference

- Czinkola, M R:lnlernational Markeling Dryden Press Boston'

- FayeMeather , John:lnternalional Markeling PrenticeHall New

Delhl
- jain.S C. tnternational Marketing CBS Publications New Delhi

- ieegan. Warren .t: Ctobal MarkOting Managemeni Prentice Hall

New Delhl
- Onkvisd Sak and John J Sawl Intdrnational Marketing Analysrs

and Strategy.prentice hall New Delhi

- Paliwoda, 5.J (ED) International Marketrng Reader' Routlege

Londond,
Fat*oOa Stanlev..t The Essence of International Marketrng

Prentice Hall, New Delhi

- Sarathy.R And VTe.pstrallnternational Market'ng Dryder Press

Boston,

Optional Group - lll International Business
f"4 
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MC 2.53 FORETGN TRADE POLICY,PROCEDT .JES AND OOCUMEN.
TATION.

OBJECTIVE The Objective ofthecourse s to familiarise stude, tswith
the policies procedures and docerner'ltion relatlng to
exooal - imoort lransactrons

Coulselnouts
1. lntern ationa I Trade : Theories of Intern atioral Trade_absolule ' r d

comparative advantages theories Modem th -'ory of trade-Hecksher-
ohlin Theory Terms of tradet Theory of Inte mational trade n services
Balance of Payments and adjustment mechanism

Commercial Policy Instruments : Tarilfs .quoles .anll - dumping /
countervalling duties Techn ical Sta ndard s, Exchange controls and
other non- fariff measures

India'5 Foreign Trade and Policy : Composition and drrection of
loreigntradet India;sforeign trade policyiExport promotron infrastruc'
ture and the institltionalset up:Deemed exports and rupee convertrbr-
lity. pohcy on foreign collaborationsand counler trade arrangements
Indian Joint ventures abroad. Projectand consu lla ncy exports

Inatruments of Export Promotion: Exporl assista nce and promo_

tion measures, EPCG scheme, lmport facililies .duty draw back.
du! exemption scheme, tax concessions ,marketing assrstance.
Role ol staie trading houses, 100% Export Oriented Unils.Export
Houses and Trading houses: EPZS,SEzs

Oocumentation Framewotk :Types and charactenstics of docufi en-
ls: Exportconkact and Inco terms, Processing ofan export order.

Export Financing Methods and Term3 ofPayment: lvlethods of
Payment, Negotiations of export bills; Documentary credit dnd collec-
tion, Preand post shipmenl export credii. Eankguarantees. Foreign
exchange regulations

Cargo credit and exc hange tisks: lllarine in surance- procedures
and documentation forcargo lossclaims ECGC schemes for risk
coverage and procedu re for filling claims. Institutions for credit - pre
and oosl shioment
Quallty Control and Pre- shipmeni lnspection : Process and
ptocedures: Exciseand customs cleatance reg ulation , Procedu res
and documentalion

2.

8.

1.

5.

7.

8.

..=-t-
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t- Management ot lmports: Procedure for procurement through lmp'
orts.lmport linancing : Cusloms clearance of knports. Managing
risks involved in importing t€nsitrisk creditrisk and exchange risk

Relerence
- Customs and Excrse Law Trmes vanous issues

- Economic Survey MinistryofFinance Govt.of India. vaious iss ues

- Verma, M L InternationalTrade. Vikas Publishing House. New

Delhi

- Export - lmporl Policy:Ministry ofCommerce Government of Indra

- Handbook of Export lmport Procedurres: lvlinistry ofCommerce
Governmentof India

- Ram, Paras: Exportst What, where and How ? Anupam Publica_

lion New Delhi

- Report ol Workang Group on export Houses I Ministay ot commerce

- Soderstem B.O.International Economics I\,4acMrllan , London

- Varshney and Bhattacharya: Intern ation al l\,'la rketing ftrlangament

Sultran Chand & Sons.New Delhr.

- World Development Report:World Bank Washinglon, D c
- Mahajan Ml: Exports -Do it yourself ,Snowwhile publicalion

l{umbai
- Mahaian VS: India's Foreign Trade and Balance of Payments:Deep

& Deep Publication ,New Delhi.
+-

OPTIONAL GROUP IV MANAGEMENT

ffiffi=+L:&ffi@'MM:1oo
CORPORATE TAX PLANNING AND MANAGEMENT

Planning relating lo capital structu re decision, Divident policy

lntercoroorate dividents and bonus thares
4. Tax Planning and Manaito.ial Oocisions: Tat Planning in

respect of own or lease,sale ofassets used for scientific research,

makeorbv decisions. Repair.ieplace renewal orrenovation and

shuldown or contiuedecisions
5. SpecialTar P,ovisions : Tax Provisions relating tofree tradezo-

nes infrastructu re sector a nd backwaad areasiTax incentivesfor
exporters

6. Tax issues Relating toAmalgamation : Tax Planningwith refe-

rence to amalgamation ofcomparnes

7. Tax Payment I Tax deduclion and collection at source; Advance
payment of tax

Reterence -

- Ahuja G K. and RaviGupta Sytemaiic Approach to Income Tax

and centralSales Tax Bharat Law House. New Delhi
- Circulars issued bY C.B D.T
- lncome Tax Acl 1961

- IncomeTax Rules 1962.
Lakhotia R N CorporateTax Planning.Vision Publicaiions. Delhi

Singhania,VK. DirectTaxes: Law and Practice,Tarman s
Publication. Delhi.
Singhania, Vinod K DirectTax Planning and Management
Taxman Pubhcaton Delhi -----'--

OPTIONAL GROUP - IV MANAGEMENT

I
I

I

i
I

I

lA
MC 2.61

Objectiv6

2.

The Course arms al making students conversantwith lhe
concept of corporate tax planning and Indian tax Laws a

also their implications for corporate managemenl

Courselnouts A-\to2-
1. Int.oduclion to Tax Management : Concept of Tax Planning

Taxavoidanceand tax evasions; Corporate taxation and dlvidend

tar'
Tax Planning tor New Business: Tax Planning with reference

to location nature and form ofo€anisation ol new business.

Tax Planning rnd Financial M.nagsment Declaiona : Tax

- \\e> g#-t 4-& -#-<E+k M.M:1oo

MC 2.62 STRATEGIC MANAGEMENT
Objectlve The Oqective of thrs couise is lo eihadce decrslon makrng
abilities of students in situations of uncertaintly in a dynamic business
enuaonmen!
Gou6a Inputs
l. Concept ofStratogy: Defincing strategy.levels al which strategy

operaies, Approaches to strategic decision making, Mission and
purpose, objectrves and goals; Strategic business unit (SBU) Functio-
nal level strategies.

2. EnvirormontAnalyais and Oiagnoais: Concept of Environment
aM itscomponents, Environmentscanning and app€isal Organisati-
onal appraisal: Stratgic advantage analysis and diagnosis; SWOT

'analysrs.

v
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4.

Stntegy Formulation aDd Choice ol Altetnatives : Stralegies -

lrodermis€tion. deviersifi calion,integ€t|on, MergetTakeover and joint

strateoies: Tumaround,divestment and iiquidation slrategies Process

of straiegic choice- Industry. competitorand SWOT analysis Facto/s

effecting strategic choice, Geneiic competitive strategies cost leade'

rshio. d ifferentiation focus. valuechain analysis bench marking seG

vice bl(re pfintin9.
Functlonal Stntegieq : Marketing production/operations and R&D

olans and oolicies
iunctionalstrategies : Personaland financial plans and policies

Strategy lmplem€ntatlon : Inter -reletionship between formulation

and implementation; lssues in strategy lmplementation Resource

alloc€taon
Staategy and Structure : Structuaal considerations structures lor

strategies: oQanisational design and change
StraG:gy Evaluation : Overview of strategy evaluation Stralegic Cont-

.oli Techniques of slrategicevaluation and control

Sharma Ra A Strategic lvlanagement in Indian Companres Deep

and Oeep publ,calrons New Delhr 

- 
\- 
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Mc 2.63 BUslNEss ENVIRoNMENT **z+f+T
Obiective Tfrs coLrse develoosao' ly to Lldersland a-d scan oLsiness

environmenl ana ysls oportunites and take dec slons under

uncerta nty

Cou.selnputs A - \so4

8.

1.

2.

1.

Theoretical Frarnework of Business Ervironment : Concept
sign icanceand nature of business env,ronmenl. Elements ofenvir
onment Inlernaland exlern3l : Changing d menr rns of business

environment Tech niq ues of envrronmenl scar .nrng ano mon llon ng

Economic Environment ot Business : Signrfica-]ce and elemenis
of economc envrronment . EconomG svste'rs and busrness envio
nmenls. economic Plannrng ir India: Governmenl policaes Industral
policy. frscal manetary policy. EXllvl policy. Publc sector and

economc, development .Development banks and relevanceto
lndian business. Economic reforms, liberalisation and struct!ral
adlustment programmes

Politicaland L€gal Environmenl ot Business . Critical elements
of pol cal envronment. Govemmenland business:Changing drmen_

sions of legal env ironment in India:MRTPAct. FEMA and licensrng

ooticv Consumer Protection Act.

Socio-Cullural Environment : Crilicalelements olsocio c!ltural
environment. Social institutionsand systems. Socialvaiuesand
attitudes. Socia I g roups,lvliddle class: Dualism in Indian socrety
and problems of uneven income distnbution . Emerging rural sectorn
India indian Business systen ,Social reponsibility of busrness.
Consumerism in India

lntoinational and Technological Environment : Multrnattonal
Corporations Foreign collaboratio n s and Indian business Non-
resident Ind ians and corporate sectot International economic institu-
tions WTO. World Bank ltulFand theia importanr.e to Indra Foreign
lrade policies im pact of R upee devaluation:Tech nolog :al environ-
menl in India, Policy on rcsearch and development . ?atenl lawsi
Technobgy transfer

L Global issues in Sttategic Management.
Refeaence.

- Bhattachary, S.K and N Venkataramin: Managing Business'

Ente.prises: Strategies. Structures and Systems; Vikas Publishing

House. New Delhi
- Eudhiraia. S B. and M.B Athreya: Cases in strategic Management

Tala Mccraw Hill. New Delhi.
- Christensen. C.Roland,Knneth R Andrews Joseph L BowerRoch_

ard G Hamermesh. Michael E. Porter :Business Policy: Text and

Cases, Richard D irlvin Inc Homeweed illionois

- Coutler,Mary K: Stralegic Management in Action prentice Hall'

Newiersey.
- Davi;.Fred R: strateqic Management Prentice Hall New Jersey

- Glueck. William F and Lawrence R Jauch : Business Policy anct

st.ategicl\ranagement McGraw-Hill Internalional Edilion

- H.lgorlAnsoff,lmplantingst.ategicManagement PrenticeHall'

- Kaznii. Az_har: Business Policy. Tata McGraw Htll' Delhi

- Michal E. Porter Te competitive Advanlage of Nations lvlacMillan

NewDelhi.
- Mintzbero. Henry andjames Erian Qulnn:The Strategy Process

Prentice Hall, New Jersey.
- Newman, William H.and iames Plogan :Strategy, P,olicy and

central Management ,Solth Western Publishing Co- Cincinnatic'

Ohio.
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Reference
- Adhikary K Conomic Environmentol Eusiness Sultan chand &

sons. New Delhi

- Ahluwalia I Jr IndustrlalGrowlh inlndia, Oxford UniverstyPress
New Delh.

- Alagh,YoginderK Indian Development Planning and PolicyVrkas

P New Delhi

- Aswathappa Kr Legal Envrronment of Business Hrmalaya

Publication New Delhi

- Charkravarty, S Development Plannlng. Oxfor Unverslty Press

New Delhl

- Ghose Erswanath:Economic Environmeni of Business Vlkas
Publicatron New Delh

- Govtof IndiaiEconomic Survey vaa|ouslsses

' RarAgrawaland Parag Diwan Business Environment Excel

Eooks New Delhi

Ramaswamy, VS. and Nama Kumai Strategic Planning tor

colporate Slccess ,iracMallan , New Delhi

- Sengupta N K:Governmentand Businessln India VikasPublic-

Mode.n lnfo.mation Technology I Basic idea ol Local Area

N;tworks (LAN) and wde Area Network (WAN) E-l\'4ail lnlernet

i."r,nologil.. access devices. concept of a wo d wide web and

Intemet browsing lllultimedta

Intoduction of Operating System : Sottware needs Operalrng

lvri".i. nppr'"rtion softiaris Programming Languages Dos

\4/indows ' window explorelprrnt manager controlpanel Palntbr!sh

calculatot dest lop, my conrputer ' settlngs frnd run UNlX

5. Word Processing : lntroductLon and worr(ing with Ms_Word in Ms'

ofiice . Word basic commands Formatting lext and documerrls'

Sorting and tables Workingwith graphics introductpn to marlmerge

6. Spread Sheets : Workrng with EXCEL- tormatting lunctions chart- 
l""tr,"a Workinq with graphacs in Excel Using worksheets and

database rr accounting l\rarketrng Frnance and personalateas

7. Presentation with Pou/er ' Point power -Pornt basrcs creati4g

gr;senlatrons the easy way workrng wrth graphrcs In Power Pornt

ahow lrme.shound etlects and anrmalron elfects

8. Introduction to lotus Smart Suite for oata Sheet Analys's;

Strlcture to spreadsheet an d is applEatronsto accountrng lrnance

and marketing functionsof business, Creating a dynamic/sensrlrve

worksheet, c;ncept of absolute and relative cell reference'Ustng

vanous built - in- fiinctions mathematical. statrstical logical and

financ€ functrons -Goalseeking and back solvertools, uslng graphcs

and formatting of worksheet sharing data with other desktop

ao0lications, strategies of creating error _faee worksheet

9. Introduclion to Accounting packagos: Preparation ofVouchers

invoEe and s;lary statements;Mainlenahce of invenlory recards.

Maintenance of accounting books and final accounts: Financlaj

reports generation Practical Knowledge on Wings Accounlng ano

wingsTrade (Softwares) Talley etc

10, Introduction to Statisiic;l Packagos : Usage ol statistical pack-

ages for analyses in research-Lotus and Exce| SPSS SYSTAT

Reference
- Date. C.J An lntroduc{ion to Datebase Syslems Addision Wesley

.Massachusets
- Di€nes Sheila SjMicrosoft offlce, Professionalfor Windows 95;

lnstant Reference BPB Publication New Delhi

- Mansfield, Ron:The compact Guide to MicrosoftOfflce BPg

Publication New Delhi

- Morton Pete( Working with IBM -PC BPB Publication Oelhi

ffiMM1oo
Mc-2.71 Computer apPlication in Business l:i;#
Objective The Objeclive of this course is to providean understanding

ofcompiJlers computer operalion system and applic€tion

ofrelevant softwares in managerjal decision making.

A - \6o-sCourse Inputs

1. Computo. Hardwarc : Computer system as infqrmation processing

system complter systeni differences - types of computer syslems
ha.dware ootDns - CPu input devices oliiput devices sto€ge dev(€s
communtcatron clev|ces. configurat|on of hardware devces and thelr

applicat|ons

2. Personal Comput€.s : PC and its main comonents hardware

conliguration, CPu and clock speed RAM and secondary stotage

devic;s. other peripherals used with PC Factors influencing PC

performance PC as a vrrtualotftce
).

ation New Oelhi

OPTIONAL GROUP V E- COMMERCE
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- O'Brian. J A Managemenl intormation System ,Tata Mccraw
HillNewDelhi

- Ullman J.O. Principles of Database Systems . Gatgolia Publica-
tion, New Delhi.
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MC 2.72 INFORf'1IATION TECHNOLOGY IN BUSINESS E;Eiffi'
Obiective The oblectrve ol lhe course rs to famr,rers sludenls w,th lhe

innovationsin intormation technology and how i wlllaffect
conduct of businesses

cou-etnputs A- ltDb
'1. Info.mation Revolution and Intormation Technology Oeploy-

menl of lT in Business Basic features of invenlions in information
technology . changes brought about in business environment;its
eftects on social fabric. businesses and environrnent:lnvention ol
writing. written booked; printing pressand movable type - Gutenbe-
rg sinvention radio- lelephone. wireless and salellrte communica-
tion, computing .aid disseminalion ofinformalion and knowledge
and convergence of technologies (The lnternet with lhe wireless-
wAP).

2 Elect.onic Data Interchange (EOl) i EDI Concopt basics, and
standards EDI in action' FinancialEDl (FED). FEDI for Intemational
trade transaction .Aoolications of EDI in India in the frnancial secto.
and governmentand the World :Benellts of EDI :Future of EDI in

' Indra and the World

3. The ldemet and its Basic concepb : Intemet Introduction, evalu-
tion. and devebpment in lndiaand lheworld: The technological
foundalion of the lntemet.Distributed ComputingtCl|ent Server
computing;-lntbrnet Protocol Suite: Application of Diskibuted Com-
puling: Iniemal Protocol Suite in lhe lnternel environment, Domain
Namesystem (DNS)Domain Name Service(ONS) Generic top -
level domain{gTlD) Country code top leveldomain (ccTLD), India
Allocalion of second leveldomains lP add.ess :lnlernel protocol:

Applicalions of Inlernet in business education .govermance etc

4. The Itechanism ot the antemet tnd intemet Enabled Se.vices:
D'lslributed computing : Client- seNerComputing Internet
Protocol Suite:Protocol Stack: Open System Interconnection Refe-
rence Model(OSIRM) based on the Internalional O rg anisalion for

standardsation (lSO) Applic€lion Layer Presentation Layer. Sess-
ion Laye( Transport Layer;Network Layer. Dalalink Layer and
Physical Layer ) TCP/lP prolocol suite modett Machanism of
transm(trng the message acoss lhe Network and Iunction ofeach
layeri Processing ofdala at the deslination. Mechanism to tog
onto the network, lrechanism of sendrng and .eceiving email €tect-
ronic Mail(E-lvlail): Usenet & Newsgroup;Frte Transter protocol

{FTP)iTelnet, Finger Internet Chat (tRC) Frequen yAsked Ques-
tions (FAO) I The World Wide Web Consorlium {W3C) : Concept
a nd evolution:Standard ising the Web W3C [rembers W3C recom-
mendations Browsing and searching Browsing and infromatron
retneval.

5. Exploring Wo.ld Wide Web: Erploring the world Wide Web;
Architecturc otWoddWedeWeb; Hyperlink: Hypenenmark
up Languages (HTML) Hypertext Transfer Protocot (HTTP)Addre
ss, URL Workingof \r'r'WwiWeb Standards introdlction to HTML,
HTirL Versions, Naming Scheme for HTML Documentsi HTML
Editiori Explanation ofthe Structure ofthe home pagei Elements
in HTML Documents XHIML CSS ExtensibteStyte SheetLangua-
ges (SXL):Tips fordesigning web pages.

6. Security of Datat Info.malion; Security Network Security:
PINA Faclor (Privacy,lntegrity: Non- Repudiation,Authenlication):
SSL Encry'ion'Digital Signature Digitat Certaficate Server Security
Firewelt, Password Bioetfics, Payment Security Vrrus Protectron
Hacang

7. Wcb Browsing and Search Engines: BrowaeF : gasic F!nc-
lions of Web Browsers: Browsers with advanced tacilitvi lntemet
explore. Netscape Navoator / Communic€tot Drectory .General
Feafures ol the search engmes Oifferent search Engine Apprc€ches
to website selection Major Search Engines;Specialized search
engines; Popular search engineEdirections:Guideljnes for effective
searching; A general Approach to searching

Refe.ence

- AgaMala Kamlesh N. and Agalwala Deeksha:business on the
net Introduction to E, Commerce; MacMillan india New Delhi.

- Agarwala kamlesh, N. andAgaMala Deeksha, BridgeloOnline
Slorefront: Mackmilan India.NewDelhi

- - Agarwala Kamlesh.N : Internet Bankrng Mackillan India. New
Delhi.

| "-')
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- Aoarwala Kamlesh N:and Praleek AmarAgarwala WAP the

N;t An Introduction to Wireless Application protocol MacMillan

lndia New Delhi

- Austrn.Using the Internet. Macmillan Indra.New Delhl

- Batal kamlesh K and Nag Debjanr E_ commerce Thecutling

Edoe of Busrness Tata Mccraw Hill New Delhi

- Doiglas E Comer Compuier Networks and Internets Pearson

Educaten As€.
- Edwards. Ward and Eytheway: The Ess€nce of Information Sys!

mes. Prentice Halllndra. New Oelhi

- Kanter:Managng with lnformation Prentice Hall India NewDelht

- Minoli Daniei, Minoli Emma Web Commerce Technology hand

book Tata McGraw Hill, New Delhi

- Minoli Daniel, lnternet & Inkanet Engineering. Tata ['lc Graw

Hrll New Delhi.

' Tiwari Murli D. Educatpn and E- Commerce Macmlllan

lndia New Delhi.

' yeats: Systems Analysrs & Desgn lvlacmillan India. NewDelhi

- Deepak Bharihoke Fundamentals of informations Technology

6usine"s .oa.ts of E' commetco and infrastructure :

E iot---* toa"r., supply chain management producl and seruce

7.

6.

;fi:j;il;;;;;i;;i'^i p'o""",''inr.ont'ne marKerins and

]o'uen't'ng. e -co-metce resousres and Inhaslruclure resourses

and plannrng lor intrasvalure

Busin€s6 to consumer Commerce: Cataloguing' order plannlng

JiJoio"ig"n"t"tion costestrmatrcn and pncrng order tece'pl ano

l..ornt,ni o.0", setection and pno'rhsalron order schedulng order

ir,i'u.o 
"il 

o"1".ry 
"der 

brllrng ard oayment Inanagemenl Post

sales s!rvrces

Web- site Design : role of web site in a2C E "Commerce web srte

.irr,""*. i"i *"t -srte desrgn princrples Push and pull

i""nnoiog'"t alternatlve melhodsof customercommunrcatlon

Electronic Paymeni System: Specralleatures requrred In paymert

.-;.;;; i;'; c".."rce Tvpes or Pav'nent svsrems t -casl'

,irj i":r"""r ."*"t", E-ch;ques credrts cards smarl cards

ii"itron'a prit"a unO oebt cards Busrless rssues and economrc

imol|catons. Operational c€ditandlegal sks of E_payment systems

, {.t l/|anage..nt Optional in E-Pai'ment system's components

ol a4 effectve etectlonic paymenl syslem

Business to Business E -Commerce: Need and alternative models

l't-a-i'i i -io...t"" Technologies.EDl and paperiess trading; EDI

ar"t'itect,.,r", EDI Standards VANS, Costs of EDI lnfrastluture'

i"aiui"s or eor setice arrangement lntemet based EDI and FIP

based messaging

E - Business : Workflow management mass customzatron ano

orbduct ditferentation;Organrsation resvucturing I Integ rated log lstcs

lnJoi"tiirurcn, Knowlddge management issues and role of E '
Commerc€ Infrastnrcture

Internet Protocol : Layers and neiworking OSI layering and TCP

iayering TCP, UDP, lp, DNS SLIP and PPe Emerging scenario rn

ISP

MC 2.73

Objectivo

Optional GrouP - V-E- Commerce
M M.100

E-coMMERcE €6 /r !
'#_ A-\!07

The Objective ol this;aurse is to enable sludents gain

knowledge aobut e-commerce and its vaaous componenG

Course Inputs

1. lntroduction to E_Commsrcs : Meaning and concept iElectronic

Commerce versus tGditional commerce iledia Conve'gence E'

Commerce and E_ business Channels ofe'commgrce' Business

applications of e' commerce; Need for e-Cdmmerce ,E-commerce
as an electronic trad ing system special features'

2. Inlgrnet concept and Technologies: Concept and evolution of

Internet i Wob iechnologies - global publishing concept' inversal

reader conceptand clieniseNer concept Hypertext P!blishing and

hvoertert information network ;Benefits ofhypertext 'URLs- 
HTTe

H'iTPD Servers, HTML, HTMLFormsand CGI Gateway services \
1!'

8.

9.

10. Sgcutitv ls3ues in E 'Commerce : Secunty rrsks of E _Comncrce

exoosuie of resources. types ofthleats sources ol threats secunty

tools and nsk - managernent approach E -Commerce securlty ano a

rationalsecuity pou;y br E 'Commerce ; Corpo'ate OigitalLlb'8ry:

I T Act 2000.

11. Requlatory and Logal Framowo,kofE -Commerce: Cyber laws

-arrisand ialient provisrons Cyber- laws n Indraand their limilations

: Taxation issues in€ -Commerce

ExcelBooks New Delhi.
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12. Multi -iiledi.and E.Commerce: Conceptand rote of Munimedia

Mu|I| - Medta technotogies. Digitalvideo and digitrsatron ofproduct

"j1:y.:toi", comhtnicatio;, Desktop video conrerencing andmafteting: Boradband net\to*s and retated concept |SON ATil Ce
reiay.

Reference

- Agrawat. K.N Deeksha AgaMata : Business on lhe Net: What,s
and How's ofE -Commerce irac[4ifian ,New Delhi

- Agall|/ala.K N and Deeksha agrawata Business on lhe
Net.Efictge to the Ontrne Slorefrom.l\racMiIan New Delhi

- Ady_Gicc Harrab and N4cgregor pat Matenng the intemet Bpg
PuDncatron . New Delhl

- Diwan Prag and Sunrt Sharma..Etectronc C6mmerce. A
Manage/sguide to E -Business, Vanity Books Intemationat .Delhi.- Janai O.S: On Ltne Maltetjng Hand Book.Van Nostrand Reinhotd,
New York

- KoshwDawd: Undertanding Electronc Commerce, Microsolt
Press, washinglon.

- Minoliand Minoti: Web Commerce Technotogy Handbook,
Tatamc Graw Hi NewDethi.

- Schneider Gary p: Electrcnic Comme.ce,Course Technology.
Oelhi.

- Yourg, Margarel Levrne The complete Reference to Intemet.Tata
MccrawHrlt. NewDethi

- O'Brain Jt Management anformaton system:Tata MccrawHill.
NewDelhi

-. Pa€g Diwan and Suntl_sharma E -Commerce _ A Managers
Gude to E- Eushess Excel Books New Delhi
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