
Bilaspur University, Bilaspur, Chhattisgarh 

Grouping of Subjects and Scheme of Examination  

B.Com – Part II  
(W.e.f. 2015-16) 

 

Subject         Max.    Min.  

 

 

1. Foundation Course  

i. Hindi Language     75   26

ii. English Language     75   26 

 

2. Three Compulsory Groups  

Group I 

i. Corporate Accounting   75   150   50 

ii. Principles of Bus. Management  75    

 

Group II 

i. Cost Accounting    75   150   50 

ii. Company Law   75 

 

Group III 

i. Business Statistics   75   150   50 

ii. Fundamental of Entrepreneurship 75 

 

uksV%& ch-dke- Hkkx 02 dh ijh{kk iz.kkyh esa dsoy fo’k; lewgksa dh iwuZlajpuk l= 2015&16 ls 

 dh xbZ gSA ikB~;Øe esa fdlh izdkj dk ifjorZu ugha fd;k x;k gSA  

Note:- In the Scheme of Examination of B.Com. Part II only restructuring of subject groups have 

 been done from session 2015-16. There is no change in the syllabus.  
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uNtT-ll

!NIT.IV

uNtT-v

Note :

15 Marks

05 Marks

10 Marks

10 Marks

ENGLISH LANGUAGE (Pape. code-1132)

B.A. / B.Sc. / B.COM. / B.H.SC. - ll

it.t .7s

The question paper for B.A./B.Sc./B.Com./B.H.Sc., English Languago and cultural

valuers shall comprise the tollowing unils :

UNIT-I Shorl answer queslions lo be assed by (Five shorl answer queslions ot lhree marks

eacn)

UNlT.ll (a) Reading comprehension ot an unseen passage

(b) Vocabulary

Report-Writing

Expansion ol an idea

Grammar and Vocabulary based on the prescribed text book. 20+15 Marks

Qu€stion on all the unils shall asked from the prescribed text which will comprise

specimens of popular creative/wriling and the following it any

(a) Matter & technology

{i) Slale ol matter and ils slruclure

(ii) Technology(ElectronicsCommunication,SpaceScience)

(b) Our Scientisls & lnsiitutions

(i) Lile & wofk ol our emin€nt scientist Arya Bhatt, Kaurd Charak Shusrula,

Nagariuna, J.C. Bose and C.V. Raman, S. Rmanujam, Homi J. Babha

Birbal Sahani.

(iii) Indian Scientific lnstilutions (Ancient & Modern)

Books Prescribed :

Foundation English lor U.G. Second Yaer - Published by M.P. Hindi Granth Acaderny,

Bhooal.

t
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uNlT-ll

UNITNII

uNtr-tv

COMPULSORY

Group - l- Accountlng

PAPER . I

COFPORATE ACCOUNTING

(P.Por Code'1133)

Max' M. 75

' Min' M' 25

OBJECTIVE

This course €nable the students lo develop awarenoss about coQorate accounting in

conlormity with the provisions of companies Act.

COUBSE INPUTS

UNIT-I lssuo, Forfeiture, and Re'issue ol Sharss; Redemption ol prefer€nce shares; lssue

and redemption of deb€ntures.

Final Accounts; Excluding compulation of managerial remuneration, and disposal ol

profit, Liquidalion ol ComPanY.

Valuation ol Goodwill and Shares.

Accounting for Amalgamation of Companies as pe. Indian Accounting Standard 14;

Accounting for internal reconstruction ' excluding inlercompany holdingg and rE_

construction schames.

UNIT-V Consolidated Balancs Sheet ot holding compani€s with one subsidiary only Final

Account ot Banking Companies.

SUGGESTED READINGS:

1. Gupta R.L., Radhaswamy M; Company Accounts: Sulian Chand & Sons, New Delhi'

2. Maheshwari S.N. Corporate Accounling; Vikas Publishing House, Now Delhi

3. MongaJ.R., Ahuia, Girish and SehgalAshok: Financial Accounling; Mayur Paper Backg'

Noida.

4, Shukla M.C., Grewal T.S. and Gupta S.C : Advanced Accounts; S. Chand & Co, Nesr

Delhi.

Moore C.L. and Jaedicke R.K : Managerial Accounting;

Cincinati, Ohio.

Qr. S.l\4. Shukla, Sahitya Bhawan Agra.

Dr. Hanil & Mukerjee - Published Mac Millan.

Dr, Mangal Mehta & Agrawal Published'Indor6.

Dr. Karim Khanuja - Published - Agra.

South Western Publishing Co.

6.
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COMPULSORY

Group - l- Accountlng
PAPER . II

COST ACCOUNTING (Paper Code.ll34)
Mar. U. 75

OBJECTIVE

This course exposes the sludenls to the basic concepts and the lools us6d in cost
accounting.

couRsE TNPUTS

UNtT-l Inlroduclion : Nalure and scope o, cosl accounting ; Cost concepts and classficatio;;
Melhods and techniqu€s; Inslallation ol costing syslem; Concept ol cost audit.
Accou iing fo. lvlalerial : Material Control; Concept and techniq!es; Pricing of matgrial
issuesi Treatment of material losses.

UNIT-ll Accounting for Labour : Labour cost conkol procedure: Labou r lurnover; Idle iim6and
overtime; Methods of wage payment - lime and piece rates; lncenlive. schemos.
Accounting tor overheads; Classilication and depadmentatization; Abgorption of
overheads; Delerminalion ol overhead Gtes; Under and over abso.ption, and its
lreatment.

UNlT.lll Cost I'sc€rtainment : Unil costing; Job, batch and conkacl costing.

UNIT-IV Opera:ing costing; Process Costing - excluding inter - process protits, and joint and
by - p'oducts.

UNIT-V Cost F,ecords : Inlergal and non - inlegralsystem: Reconciliation ol cost and linancial
accounts; Ereak Even Point.

SUGGESTED READINGS:

1. Arora M.N. : Cost Accounling - Principles and Practice; Vikas, New Delhi.

2. Jain S.P. and Narang K.L. : Cost Accounling; Kalyani New Delhi.

3. Anthony Robert, Beece, et al : P:rinciples of Managemenl Accounling; Bichard D. lrwin
Ine. lllinois.

4. Horngren, Charles, Foster and Datar: Cort Accounting. A Mangeaial EmFaSis; Prentice
- Hall of India, New Delhi.

5,

6.

7.

8.

Khan M.)/, and Jain P.K; l\4anagem6nt l\ccounting; Tata l\,lccraw Hill,

Kaplan R.S. and Alkinson A.A.: Advanced Managemenl Accounting; Pronlica India
Inl6rnational.

Tulsian t'.C.: Practical cosling: Vikas, New Delhi.

Maheshwari S.N. : Advanc€d Probl€ms and Solutions ln Cost Accounting; Sultan Chand,
N€w Delhi.

M.L. Agrawal : Sahitya Bhawan Agra.

(8)B.Con.-Pat1-ll
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COMPULSORY

croup - ll - Business Manegement

PAPER . I

PRINCIPLES OF BUSINESS MANAGEMENT
(Paper Code.1135)

Max. M. 75

OEJECTIVE

This Course lamiliarizes the sludents with the basics ol principles ot management.

COURSE INPUTS

UNIT-I Introduction : Concept, nature, paocess, and signilicance ol management; manage-
ment rol6s (Mintzberg);An overviewot lunctionalareas ol managemenl; Development
management lhought; Classical and noo-classical syslems; Concept approaches.

UNIT-ll Planning : Concept, process and types. Decision making - concept and Bounded
.ationalily; Management by objectives; Corporale planning; Environment analysis and
diagnosis; Slralegy lormulation.

lrNlT-lll Organizing : Concept, nature, process and significance; Authorily and resident
relaljonships; Centralization and decentralization; Deparlmentationt Organizalion
skucturg - lorms and cootingency factors.

UNlT.lV Molivating and Leading People at work I Motivation - concepti Theofies Herzberg,
McGregor, and Ouchi; Financial and non, linancial incenlives.

LeadershiD - concept and leadrship styles; Leadership lheories (Tannenb Schmidt.)i
Lik6rt's System Management;

Communication - nalure, prccess, networks, and bariers, Etlective Communicalion.

UNtT-V Manag6rial Control : Concept and process: Efleclive conlrol system; Technicat conkol
- traditional and modern.

Manag€ment ol Change: Concepl, nature, and process ol planned Restsrance lo
change; Emerging horizons ot managemenl in a environment.

SUGGESTED READINGS :

1. Druckerpeler F: Management Chanllenges lorthe 21st Century; Butterworlh Heinemann,
Oxlord.

Weihrich and Koontz, et al : Essenlials ot l\ranagemenl: Tata McGraw Hill, New Delhi.

Frsd Luthans : Ornlztion Behaviouf; Mccrow Hill, New york.

Louis A Allen; Management and Organisalion; Mccrow Hill, Tokyo_

Ansolf H.l. : Corporater Strategy; Mccrow Hill, New York_

Hampton,. David R. : lvlod€rn l\ranagemenl; l\4ccrow Hill, New York.

Dr. R.C. Agrawal, Agra.

Or. S.C, Saxena, .Agra.

2.

4.

7.

8.
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COMPULSORY

Group - ll - Business Management
PAPER - II

COMPANY LAW
(PaPor Oodo'1 136)

Max. il. 75

OBJEGTIVE

This obiective of this course is lo provide basic knowledge ol the provisions ComPanies. '
Acl. 1956, along with relevant case law.

couRsE lNPuts

{The Companies Act, excluding provisions relating to accounls and audil seclions,

a agenls and secretaries and keasurers Sections 324 - 388E, arbitration, compare

arrangements and reconstructions - section 389-396.)

UNlT.l Corporate personalities; Kinds of Companies, Nature & Scope, promotion on and

incorporation of companies.

UNlT.ll Meanorandum ot Associalioni Articles ol Association; Prospectus, Shares; share

capital - transfer and lransmission,

UNIT-lll Capilal managemenl - borrowing powers, morlgages and charges, d€bentures.

Direclors - Managing Director, whole ijme director, Appointment, Remunsration, and

oulles,

UNlT.lV Company meeljngs - kinds, Notice, quorum, voting, proxy, resolalllons, minutes.

UNIT-V malority powefs and minority rights; Prevention of oppression and migmanagemenl.

Wirlding up - kinds and conduct.

SUGGESTED READINGS:

1. Gow€r L.C.B. : Principles ol Modern Company Law; slBvens & Sons, London.

2. Flamaiya A. : Guide to the companies Act; Wadhwa & Co. Nagpur.

3. Singh Avtar: Company Law; Eastorn Book Co., Lucknow.

4. Kuchal M.C. : Modern India Company Lawi Shri Mahavir Books, Noida.

5. Kapoor N.D. : Company Law - Incorporating ihe Provisions of the comanies Amendment

Acl, 2000 Chand & Sons, New Delhi.

6, Bagrial A.K. r Company Law; Vikas Publishing House, New Delhi.

7. Dr. S.M. Shukla.

8. 0r. R.C. Agrawal.

(10)



COMPULSOHY

Group - lll - Applled Economics

PAPER . I

BUSINESS STATISTICS

(Paper Code"1137)

Max. M. Zs

OBJECTIVE

It enable th€ students to gain understanding ol slatjstjcaltechniques as are applicable
to business.

couRsE mPuTs

UNlT.l Introduction : Statistics as a subject; Descriplive Statistics - compared to Inferential
Statistics; Types ot data; Summation operalion; Rules ol Sigma E operations.
Analysis of Universlty Data; Construction of a lrequency distribution; Concopt of
centlaltendency.

Ul{lT-ll Dispersion - and their m€asures; parlilion values; Ivloments; Skewness and !neasures;
Kurtosis and m€asures.

UNIT-lll Analysis of Bivariate Data : Linear regression two variabtes and correlatron.

UNIT-IV Indox Number; Meaning, typ6s, and uses; [rethods ol Constructing price and quantity
indices (simple and aggregato); Tests ol adequacy; Chain - base index numbers; Base
shifling, splicing and deflating; probtems in conslructing index numbers; Consumer
pric6 index. Analysis ol Time Series: Cause ol Variation in time s€ries.data;
Compononts ol a tim€ series; Decomposition - Additive and l/ultiplicaijve mooers;
Detefininalion of lrend - Moving Averages l\relhod and method of least squares
(including linear, second degree, parabolic, and exponential trend); Compulatlon ot
seasonal indices by Simple averages, ratio - to - kend, ratio - to - moving average,
and link relative methods.

UNIT-V Fo.ecasting and Methods I Forcasting - concept, types and importance; General
apprOach lo fOreCasting; Methods ol forecasting; demand; lndustry Vs Company sales
lorecasl; Faclors alfecting company sales. Theory of probability: as a conc6pl; The
lhree approaches to delining probability; Addition and muttiplication taws ol probability;
Conditional Probabllily; Bayes' Theorem; Expeclation and Variance ol a random
variable.

{

J
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COMPULSORY

Group - lll - APPlied Economics

'APER - II

FUNDAMENTALS OF ENTREPFENEURSHIP

(Pap6r Code-1'138)

' Max. M.75

OBJECTIVE

It Provides erposure to the studenis to the enlrepreneurial cullure and induslrial growlh

so as tc preparing them to set up and manage their own small units.

COUFSE INPUTS

UNIT-I Introduction : Thb entrepreneur; Definition; Emergence of enlrepreneurial class;

Theories ol enlrepreneurship; Role of socio - economic environment; Characleri-

slics.

UNIT-ll Promotion ol a Venture; OpPortunities analysis; External environmenlal analysls

economic, social and technological; Competilive factors; Legal requiremenls lor

eslablishment of a new unit, and raising of tunds; Venture capilal sources and

documenlation required.

UNtTill Entrepreneurial Behavior I Innovation and entrepreneur; Entrepreneurial behavior and

Psycho - Theories, Social responsibility

UNlT.lV Entrepreneurial Development Programs (EDP) : EDP, thejr role, relevanco, and

achievements; Role of Governmenl in organizing EDPs; Crilical evaluation

UNIT-V Role ot Entrepreneur: Role ol an €ntrepreneur in economic groMh as an innovalor,

generation ol employment opportunities, complemenling and supplementing €conomic

growth, bringing about social stability and balanced regional developmenl ol industri€s;

Ro e in exporl promolion and import substilulion, lor€x earnings, and augmenting and

m€eting local demand.

SUGGESTED READINGS :

1, Tandon g.C. : Environment and Entrepreneur; Chugh Publications, Allahabad

2. Siner A David : Entrepreneurial Megabuks; John Wiley and Sons, New York.

3. Srivastava S.B. : A Practical Guide to industrial Entrepreneurs; Sultan Chand and Sons,

New Delhi.

4. Prasanna Chandra: Proiect Preparalion, Appfaisal, lmplemenlation; Tata l\.'lccrow Hill,

New Delhi.

5. Pandey l.M. : Venture Capilal 'The Indian Experionce; Prentice Hall of India

6. Holt : Enlrepreneurship - New Venlure Cration; Prentice Hall of India.

I
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COMPUTER APPLICATION. MARKS OISTRIBUTION

Theory Paper Paper - I Total l\4arks - 50

Paper - tl Tolal Marks - 50

Every unil oi theory paper will consists of 10 marks.

Practical Paper Total Marks _ 50

Practical Marks Disribution :

Viva - 10

lnternal - 15

Hracllcat - za

Total Marks - 150

Praclical Test will coniist ol 3 Hrs.

Syllabus ol B.Com.-ll (Compute. APPlication)

PAPEF.I

INTERNET APPLICATION & E-COMMERCE

(PaPer Code-1139)

uNlT - | htroduction to HTML

lntroductlon lo Internet & World wide Web

Internet- Indaan and the lnlernet, Prolile ot lndian Surfer, Haslory ofthe Internet, Indian

Internet History, Technological Foundation ol Internel, Appticalion in Internel

Enviaonment, Movemenl ol liles/data belween two computers, TCP/lP, lP Addresses,

Domain Name Syst€m, Domaii Name Services, allocaiion ol second level domains

in India, lnternet & lndia.

World Wlde Web (WWW) - WWW consortium browsing and lnlormation relrieval,

exploring the WIr'U/, address : URL.

uNtT . tl

Introduction to HTtr4L & Designing Web Page

Concept to Websile, Web standards, What is HTML, HTN,IL documents / file, HTN,L

Editor, Explanation oJ the structure of Homepage, Elements in HTML Documenls,

HTI\,IL Elemenls, HTML Tags & Basic HTML lags, viewing th€ source ol web page

& downloading the web page source, Etlensible HTML, CSS, Xl\4L, XSL.

HTML Oocument Structure - Head Sectlon

Illust.ation of Documenl Slructure, Mark.up elemenls within the Head: BASE,

ISINDEX, LINK, META, TITLE, SCRIPT.

Lcom.-Par!-tl (13)



uNtT . ltl
HTML Document Structure & HTML Fotms

Body Seclion - Illrrstralion, Body elenents, Background, TEXT BODY element,

ADDRESS, BLOCKOUOTE, TABLE, COMMENTS, CHARACTEB Emphasis modes,

Logical styles, Physical Styles, FONT, BASEFONT and CENTER.

lmage, Inlernal and External Linking Betwgen Web Pages - IMG El€ments,

HEIGHT, WIDTH, ALT, ALLIGN, Illustration ol ltvlc elements, Hypertexl Anchors.
NAME altribute in Anchor.

HTML Forms. Forms, Form tag, Form Slructur€, Input types, orop down menu or

selecl menu lags, image buttons.

UNIT - IV

Introduclion to E-Commerce & Business Strategy in Electronic AgE

E-Commerce - Scope & definition of language, E-commerce & Trade cycle, E.
markels, E-Data Inlerchange, Internel Commerce, E-commerce in Perspective.

Business Straiegy - The value chain, compelitive advantage, businoss slrategy,

Case-Study : e-commerce in Passenger Air Transport.

UNIT - V

B lo B e-Commerce & B to C e-Commerce

Buslnegs lo Business e-Commerce - Inler-organisational Transactions, Electronic I

markets, Eleclronic Data Interchange (EDl). the nuls and bolts, EDI and business,

Inler roganizational e-Commerce.

Eusiness to consume. e-commerce . consumer trade transactions.

The elemenls ot e-Commerce - elements, e-visibility, e-shop online paymenls,

delivering the goods, alter sales servjce, Inlernet e-Commerce Security A web sitg
evaluation model. t
e-Buslness - Inkoduction, lnternel Bookshops, Soltware Supplios & suppon, e. I
newspapeas, internet banking, vidual auctions, online share dealing, gambling on net,

e-drversity.

TEXT BOOKS :

L An Inlroduction to HTML - Dr. Kamlesh N. Agarwala, Dr. O.P. Vyas, Dr. Praleek
A. Agarwala.

2. E-Commerce skategy, technologies & applications - David whiteley.

REFERENCE 6OOKS I

'L Business on tho Net - Dr. Kamlesh N, Agarwala (|\,'lacmillan India Ltd.)

B.Con.-Partll 04)



I

I

'APER.II
FELATIONAL DATABASE MANAGEMENT SYSTEM

(Paper Cod€-1140)

uNtT - |

DATABASE SYSTEM CONCEPT & ENTITY RELATIONSHIP MODEL:

Ope€tional dala, why database, data independence, an Architecture lor a Dala base
system, DDL & DML, Data Dictionary, Dala Structures and Corresponding Operators,
Data Models, The Relalional approach, The Network approach, DBlvtS storage
struclure and access method. Entity-Relalionshjp model as a tool for conceptual

design-entities atlribules and relalionaships. ER diagrams; sl/ong and weak entities
Generalization; Specialization and aggregation. Converting and ER-model inlo

relational.

uNtT. tl
Relational Databage Management System

Relational Model I Slructure to Relalional Database, Relalional Algebra, The Domain

Relational, Calculus, Exlended Belational- Algebra Operation, Modilication ol
dalabase, Views. Rolational Database Design :. Pilfalls in Relational Database
Design, Decomposition, Functional Oependencies, Normalization: lNF,2NF, BCNF,

3NF, 4NF, sNF operations nol involving cursors, Operations involving cursors,
dynamic statements, securily & inlergrily security specification in SOL.

uNtT. t

RELATfONAL DATABAWSE DESIGN :

Relational Algebra, Tradilional Set Operations, Athibutes Names lor Deriv€d
Relations, special relational operations, further normallzalion, tunctional depehdence.
First, seccnd and thlrd normal forms, BCNF Forms, relations with more than one
candidale key, Good and bad decomposilions, loufth normal form, filth norrrallorm,
De-normalizalion.

UNIT . IV
Introducllon to ROSMS Sortware - Oracle

(a) Introductlon: Inlroduction to personnel and enterprises Oraclo, Data Typ€s,
Commercial Query Language, SAL, SOL'PLUS.

(b) ODL and DML : Creating Table, Specily lntegrity Constraini, Modifying Existing
Table, Dropping Table, lnserting, Deleting and Updating Rows in as Table, Where

Clause, Operators, OBDER BY, cROUP Function, SOL Function, JOIN, Ser

Operation, SQL Sub Oueries. Views: Whal is Views, Create, Drop and

Relrieving data lrom views.

B.Con.-Patl-ll (15)



UNIT . V
(a) Security : Management of Roles, Changing Password, Granting Roles &

Privilege, with drawing pravaleges

(b) PUSQL : Block Slructure in PUSQL, Variable and constants, Running PUSQL

in the SOL'PLUS, Data base Acces6 with PL/SQL' Exceplion Handling, Record

Data type in PUSIL, Triggers in PUSQL

SUGGESTED BOOKS:

1. Dala base system : Korth & Siberschatz.

2. An Introduction to Data base System : C.J Date

PAPER.III

PRACTICAL EXERCISES BASED ON PAPER I & II

Practicals to be dong :

1. Crealing simple Web'pages using html.

2. Designing bus,hess web'siles using HTML features (e.9. html forms)

lEach student should study the existing ttug,hess tvsb-siles and do atleasl 05 exercises

to create business websites using various hlml leaturesl

3. Should pertorm various queries using SQL.

IEach student should creat€ ER diagfams lor various business scenario, and convad

it inlo tables, using any RDBMS Soltware (ie. Oracle / Access)

4. Practical using various asp€cts ol Oracle.

lAt least 1O practical-exrecises covering lhe contents of paper-lU

B.Com.-Pa -ll (16)
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