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ÙôÅU Ñ ç·¤‹ãUè´ Â¡æ¿ ÂýàÙô´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤
¥¢·¤ â×æÙ ãñ´ UÐ

Note : Answer any five questions. All questions carry
equal marks.
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1. çßÂ‡æÙ àææðÏ @Øæ ãñU? §â·¤æ ×ãUˆß °ß¢ ÿæð˜æ
â×Ûææ§°Ð

What is Marketing Research ? Explain its
importance and scope.
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2. ÒçßÂ‡æÙ âê¿Ùæ ÂhçÌÓ âð @Øæ ¥æàæØ ãñU? §â·ð¤
Ìˆß °ß¢ çßàæðáÌæ°¡ ÕÌÜæ§°Ð

What is meant by ‘Marketing Information
System’ ? State its components and
characteristics.

3. (a) çßÂ‡æÙ àææðÏ ç·ý¤Øæ ·ð¤ â¢»ÆUÙ âð ¥æÂ @Øæ
â×ÛæÌð ãñ´ U?

What do you understand by organisation of
Marketing Research Activity ?

(b) çßÂ‡æÙ àææðÏ ç·ý¤Øæ ·ð¤ â¢»ÆUÙ ·¤æð ÂýÖæçßÌ
·¤ÚUÙð ßæÜð ƒæÅU·¤ ·¤æñÙ-·¤æñÙ âð ãñ´ U?

What are the factors influencing organisation
of Marketing Reseach Activity ?

4. àææðÏ ÂýÚU¿Ùæ âð @Øæ ¥æàæØ ãñ? §â·ð¤ ©UgðàØ °ß¢
Âý·¤æÚUæð´ ·¤æð ÕÌæ§°Ð

What is meant by Research Design ? Explain its
objectives and types.

5. ÂýæÍç×·¤ â×¢·¤æð´ ·ð¤ â¢·¤ÜÙ ·¤è çßçÖ‹Ù çßçÏØæð´ ·ð¤
âæÂðçÿæ·¤ »é‡æ °ß¢ Îæðá çÜç¹°ÐU
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Write the relative merits and demerits of the
different methods of collecting Primary Data.

6. ×Ùæðßëçîæ ×æÂ âð ¥æÂ @Øæ â×ÛæÌð ãñÚ ? §â·ð¤ ©UgðàØ

°ß¢ âè×æ¥æð´ ·¤æð ÕÌæ§°Ð

What do you mean by Attitude Measurement ?
State its objectives and limitations.

7. ÒçÙÎàæüÙ çâhæ‹ÌÓ âð ¥æÂ·¤æ @Øæ ÌæˆÂØü ãñ? çÙÎàæüÙ

·¤è çßçàæcÅU Ì·¤Ùè·¤æð ´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What do you mean by ‘Sampling Theory’ ?
Describe the specialised techniques of sampling ?

8. Òâ×·¤æð´ ·ð¤ çßàÜðá‡æÓ âð @Øæ ¥æàæØ ãñ? â×¢·¤¤

çßàÜðá‡æ ·¤è Âý×é¹ Ì·¤Ùè·¤æð ´ ·¤æð ÕÌæ§°Ð

What is meant by ‘Analysis of Data’ ? State the
principal techniques of data analysis.

9. Ò©UˆÂæÎ àææðÏÓ @Øæ ãñ? §â·ð¤ ©UgðàØ °ß¢ Âýç·ý¤Øæ ·¤æð

ÕÌæ§°Ð

What is ‘Product Research’ ? State its objectives
and process.
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10. Òçß™ææÂÙ àææðÏÓ ÂÚU °·¤ çÅUŒÂ‡æè çÜç¹°Ð

Write a note on ‘Advertising Research’.
———


