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ÙôÅU Ñ ç·¤‹ãUè´ Â¡æ¿ ÂýàÙô´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤
¥¢·¤ â×æÙ ãñ´ UÐ

Note : Answer any five questions. All questions carry
equal marks.
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1. ÒÒßÌü×æÙ ¥õlôç»·¤ ·¤ÜðßÚU ·ð¤ âé¿æL¤ â¢¿æÜÙ ãðUÌé
çßÂ‡æÙ °·¤ ¥çÙßæØüÌæ ãñUÐÓÓ çßßð¿Ùæ ·¤èçÁ°Ð

“Marketing is an indispensable aid for the smooth
functioning of the present day Industrial
Structure.” Discuss.
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2. ç·¤âè ßSÌé ·¤è ·¤è×Ì çÙÏæüÚU‡æ ·ð¤ çÜ° ¥ÂÙæØè Áæ
â·¤Ùð ßæÜè ×éBØ çßçÏØố ·¤æ â¢ÿæðÂ ×ð ́ ß‡æüÙ ·¤èçÁ°Ð

Describe briefly the main methods adopted for
price determination of any product.

3. ÒçßÌÚU‡æ ßæçãU·¤æÓ ·¤ô ÂçÚUÖæçáÌ ·¤èçÁ°Ð çßÌÚU‡æ
ßæçãU·¤æ ·ð¤ ¿ØÙ ·¤ô ÂýÖæçßÌ ·¤ÚUÙð ßæÜð çßçÖ‹Ù
ƒæÅU·¤ô´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Define ‘Distribution Channels’. Describe the
different factors affecting choice of Distribution
Channel.

4. çß·ý¤Ø ÂýßÌüÙ @Øæ ãñU? çß·ý¤Ø ÂýßÌüÙ ·ð¤ ×éBØ
©UÂ·¤ÚU‡æô´ ·¤ô â×Ûææ§°Ð

What is Sales Promotion ? Explain the main tools
of sales promotion.

5. çßÂ‡æÙ ¥Ùéâ¢ÏæÙ ·ð¤ ÜæÖô´ ÂÚ °·¤ çÅUŒÂ‡æè çÜç¹°Ð
§â·ð¤ Âý×é¹ ·¤æØôZ ·¤è çßßð¿Ùæ ·¤èçÁ°ÐU

Write a note on the benefits of Marketing
Research. Discuss its main functions.

6. âðßæ¥ô´ ·ð¤ çßÂ‡æÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´ U? §â·¤è
çßàæðáÌæ°¡ ÕÌæ§° ¥õÚU ØãU Öè SÂcÅU ·¤èçÁ° ç·¤
ØãU çßÂ‡æÙ ÂÚU ç·¤â Âý·¤æÚU ÂýÖæß ÇUæÜÌè ãñUÐ
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What do you understand by Marketing of
Services ? Explain its characteristics and also
clarify how it affects marketing.

7. ÒçßÂ‡æÙ ç×Ÿæ‡æÓ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
ç×Ÿæ‡æ ·¤ô ÂýÖæçßÌ ·¤ÚUÙðßæÜè àæç@ÌØô´ ·¤æ ß‡æüÙ
·¤èçÁ°Ð

What do you understand by Marketing Mix ?
Explain the forces affecting marketing mix.

8. ÒçßÂ‡æÙ â`Õ‹Ïè çÙ‡æüØ ÜðÙæÓ âð ¥æÂ·¤æ @Øæ ¥æàæØ
ãñ? ©UÙ ƒæÅU·¤ô´ ·¤ô ÕÌæ§° Áô çßÂ‡æÙ çÙ‡æüØ ·¤ô
ÂýÖæçßÌ ·¤ÚUÌð ãñ´ UÐ

What do you mean by marketing decision ?
Explain those factors affecting marketing
decisions.

9. çßÂ‡æÙ Âýç·ý¤Øæ¥ô´ ·ð¤ çÙØ¢˜æ‡æ ·¤è ¥æßàØ·¤Ìæ¥ô´
·¤æ ß‡æüÙ ·¤èçÁ°Ð çßÂ‡æÙ Âýç·ý¤Øæ¥ô´ ·ð¤ çÙØ¢˜æ‡æ
·¤è Âý×é¹ çßçÏØô´ ·¤è â¢ÿæðÂ ×ð´ ÃØæBØæ
·¤èçÁ°Ð

Describe the necessity for control of marketing
processes. Explain in brief the various techniques
of control of Marketing Activities.

10. çÙ`ÙçÜç¹Ì ×ð´ âð ç·¤‹ãUè Îô ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡
çÜç¹° Ñ

(a) â`Õ‹Ï çßÂ‡æÙ
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(b) âæ§ÕÚU çßÂ‡æÙ

(c) ãUçÚUÌ çßÂ‡æÙ

Write short notes on any two of the following :

(a) Relationship Marketing

(b) Cyber Marketing

(c) Green Marketing
———


