
1. ÒÒçßÂ‡æÙ ¥Ùéâ¢ÏæÙ °·¤ ×ãUˆßÂê‡æü â¢Ø¢˜æ ãñU çÁâ·¤æ
ÂýØô» ÂýÕ¢Ï·¤ô´ mæÚUæ ©UÙ·¤è çßÂ‡æÙ â¢Õ¢Ïè â×SØæ¥ô´
·¤æ ãUÜ çÙ·¤æÜÙð ×ð´ ÌÍæ çÙ‡æüØ ÜðÙð ×ð´ ç·¤Øæ ÁæÌæ
ãñUÐÓÓ ÃØæBØæ ·¤èçÁ°Ð

“Marketing Research is an important keytool
used by management in its problems solving and
decision making in the field of marketing.”
Explain.
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ÙôÅU Ñ ç·¤‹ãUè´ Âæ¡¿ ÂýàÙô´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤
¥¢·¤ â×æÙ ãñ´ UÐ

Note : Answer any five questions. All questions carry
equal marks.
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2. çßÂ‡æÙ âê¿Ùæ Âý‡ææÜè âð ¥æÂ·¤æ @Øæ ¥æàæØ ãñU?
¥‘ÀUè çßÂ‡æÙ âê¿Ùæ Âý‡ææÜè ·¤è çßàæðáÌæ¥ô´ ·¤ô
ÕÌæ§°Ð

What do you mean by Marketing Information
System ? Outline the essentials of good marketing
information system.

3. ÒÒàæôÏ Âý·¤ËÂ ·¤æ çÙ×æü‡æ çßÂ‡æÙ ¥Ùéâ¢ÏæÙ Âýç·ý¤Øæ
×ð´ âÕâð ×ãUˆßÂê‡æü ¿ÚU‡æ ãñUÐÓÓ ÃØæBØæ ·¤èçÁ°Ð

“In Marketing Research Process, formation of
Research Design is the most important step.”
Explain.

4. çßÂ‡æÙ ¥Ùéâ¢ÏæÙ ç·¤âð ·¤ãUÌð ãñ´? §â·¤è çßçÖ‹Ù
Ì·¤Ùè·¤ô´ °ß¢ çßçÏØô´ ·¤æ â¢ÿæðÂ ×ð´ ß‡æüÙ ·¤èçÁ°Ð

What is Marketing Research ? Describe briefly
the various techniques and procedures of
conducting Marketing Research.

5. ©UˆÂæÎ ¥Ùéâ¢ÏæÙ ·¤æ @Øæ ¥Íü ãñU? §â·ð¤ ©UgðàØ °ß¢
çßçÏØô´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What is meant by Product Research ? Describe
its objects and methods.

6. çß·ý¤Ø °ß¢ çßÌÚU‡æ ¥Ùéâ¢ÏæÙ ÂÚU °·¤ çßSÌëÌ çÅUŒÂ‡æè
çÜç¹°Ð
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Write a detailed note on Sales and Distribution
Research.

7. ©UÂÖô@Ìæ ÃØßãUæÚU âð ¥æÂ·¤æ @Øæ ¥æàæØ ãñU? §â·ð¤
©UgðàØ °ß¢ ×ãUˆß ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What do you mean by Consumer Behaviour ?
Describe its objects and importance.

8. ÙßèÙ ßSÌé çß·¤æâ ·¤è Âýç·ý¤Øæ ·¤ô âçßSÌæÚU
â×Ûææ§°Ð

Explain the process of New Product
Development in detail.

9. ©UÂÖô@Ìæ â¢ÚUÿæ‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ©UÂÖô@Ìæ
â¢ÚUÿæ‡æ ×ð´ âÚU·¤æÚU °ß¢ °ðç‘ÀU·¤ â¢»ÆUÙô´ ·¤è Öêç×·¤æ
â×Ûææ§°Ð

What do you understand by Consumer
Protection ? Explain the role of Government and
Voluntary Organisations under Consumer
Protection.

10. çÙ`ÙçÜç¹Ì ×ð´ âð ç·¤‹ãUè´ Îô ÂÚU â¢çÿæŒÌ çÅUŒÂç‡æØæ¡
çÜç¹° Ñ

(a) ¥çÖÂýðÚU‡æ ¥Ùéâ¢ÏæÙ

(b) ©UÂÖô@Ìæ çÙ‡æüØÙ

(c) çß·ý¤Ø ÂêßæüÙé×æÙ



Write short notes on any two of the following :

(a) Motivation Research

(b) Consumer Decision-making

(c) Sales Forecasting
———
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